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The Exclusive 
Resistol ‘‘Carousel 
for Fall 





. IT STARTED IN DALLAS 


Nineteen years ago Resistol *‘Self-Conforming'’ Hats were created in 
Dallas. Introduced locally, Resistols were at once accepted by the men 
of Dallas ... then Texas ... then the entire Southwest. 


Now, thanks to Texas’ appreciation of a quality product—and the 
resultant growth — Resistols enjoy nationwide distribution. Leading 
hatters everywhere consider this Texas-made men's hat worthy of their 
strongest merchandising support. It’s one of the ‘‘top lines."’ 


The increasing demand for Resistol ‘‘Self-Conforming'’ Hats has 
now made necessary the addition of several factories in the East. But 
Resistols are still basically a Texas product. They will always be a 
Texas product . . . because Texas gave them their start. 


BYER-ROLNICK COMPANY 
GENERAL OFFICES: GARLAND, TEXAS 


New York Office: 350 Fifth Avenue Chicago Office: Lytton Building 
Factories: Garland; South Norwalk, Conn.; Newark, N. J. 
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SPONSORED BY 


DALLAS MANUFACTURERS AND WHOLESALERS ASSN., INC. 


Exposition Office 
Chamber of Commerce Building Riverside-3341 








BUSINESS CONFIDENCE 
Built on Years of Service 


% Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 


Established 


187 ¢ vey & enue 


Wholesale Hardware 


B72 wee 
White Swan Fine Foods 
1874 seuss * 
Real Estate and Insurance 
1875 teem-wust-co. 


Werehousing, Transportation 
and Distribution 


1875 cican company 


Distributors of Fine Cigars 


187 eo L. DEXTER 


Insurence 
Oldest Agency in Dallas 


187 LYON-GRAY 
LUMBER COMPANY 
Experienced Retailers of 
Building Materials 


1878 cr'commerce- 


Banking 


Ectablished 


1879 CLARKE & COURTS 


Retail Stationers 
Lithographers, Printers and 
Engravers 


1886 saris * 


Engineers and Manufacturers 
Specific Gravity, Electrostatic 
and Controlaire Separators 


l fi fi WATSON 
COMPANY 
Contractors and Builders 


OS] Peece Company 


“Everything in Paper” 


1892 ee 


Lithographers and Printers 


189 THE EGAN 
COMPANY 
Printing, Lithographing ano 
Embossed Labels 


189 Saeaer LAUNDRY 


Finer Laundering, Sanitone 
Cleaning and Fur Storage 


The first office of The Murray Company, a Dallas home industry tha 
has grown into international proportions, is shown as it looked in 
1901. Located on Crutcher Street near Elm Street, J. H. McDonough, 
founder of the firm in 1900, directed the building of the first unit of 
the present Murray plant five blocks away on Trunk Avenue nea 
Canton Street. The original site included 12 acres which were then 
on the outskirts of the business district. The present Murray plant 
covers 22 acres in the heart of the industrial area of downtown 
Dallas. The expansion of the firm has been consistent both in and out 
of Dallas. The first outside acquisition in 1911 led to the building of 
the Atlanta, Georgia, plant.:Others that have been absorbed since § 
that time are the Carver Cotton Gin Division in 1938 and the Boston 
Gear Works in 1947. J. Kirby McDonough, son of the founder, joined 
the firm in 1914 and heads The Murray Company today as president 
and general manager. 


Established 


1898 THE PRAETORIANS 


Life Insurance Service 


Established 


1896 achinery co. 


Industrial Machinery and 


Supplies 
189 


Furniture 
189 ANDERSON 
FURNITURE CO. ou & MYERS 
Dallas’ Oldest Furniture Store 189 poe 
Manufacturers and Jobbers of 
Bed iving R Furniture 
189 LANG'S FINE room and Living Room Fur! 
FLOWERS 
The Southwest's Foremost Florists l op AUSTIN BROS. 


.--Bed Springs and Mattresses. 
Decorators, Nursery Landscape STEEL COMPANY 
Service Steel for Structures of Every Kind 


HAVERTY FURNI- 
TURE CO. 
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“TOPS IN THE TRADE” 


Sauine. Haahi 


The Dependable Photographer with 


15 Years of News and Commercial 


Experience 


“We Take Them Anywhere" 


MODERN 'DALLAS 
FROM THE AIR 
THE FINEST COLLECTION OF 
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PRINTS AT REASONABLE PRICES. 


For 24-Hour Service 
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SODIUM FLUORIDE: 





Masson: of future Americans may escape the dentist’s chair, with the help 
of sodium fluoride. By swabbing children’s teeth with a 2% solution of 
sodium fluoride, tooth decay is often arrested ...and four such swabbings 
between the ages of three and thirteen may prevent tooth decay by as much 
as 50%, dental experts predict. The treatment is simple—and a gallon of this 
solution is sufficient to swab the teeth of every child in an average sized 
school—at a total cost of approximately 5¢! 


America’s search for new ways to help more people is never-ending, in the 
fields of business and industry as well as medicine. And, the First National 
Bank in Dallas is constantly looking for new ways to give more people better 
financial service. Because it is a progressive bank, it is the leading bank in the 
Southwest, with every department geared to give modern, efficient and 
helpful service. 


First Hattonal Bank A 


i hn h a I | as MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION fu! 
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Representutive of the Dallas Chamber of Commerce 
in the Nation's Capital 


POPLOLOLO? PPPLLELELELLLEOLD 





Mr Dewey and the Future... 


OLITICAL campaigns are colorful 

Americana, particularly the quad- 
rennial contests for the Presidency, but 
practical-minded Washington is experi- 
enced enough to sense when such races 
are likely to prove determinative and 
when they are merely showy, and this 
year’s presidential 
campaign was rele- 
gated long ago to the 
latter category. 
While admiring Mr. 
Truman’s sincere 
but quixotic convic- 
tion that he is going 
to be re-elected, the . 
great preponderance ‘a 
of Washington’s ex- DALE MILLER 
perienced observers have believed for 
some time that Mr. Dewey’s election is 
inevitable. The belief is based primarily 
on a hypothesis which has become vir- 
tually axiomatic in American politics, 
and that is that tides of public opinion 
are long in the making and cannot be 
turned overnight even by spectacular 
campaigning. 

Consequently, much of the speculation 
on the future is being projected beyond 
the campaign to next year when Mr. 
Dewey is expected to take office, and this 
conjecture is not even conditioned by use 
of the subjunctive. It is not what Mr. 
Dewey “would” do if elected, but what 
he “will” do when inaugurated. Whether 
this approach takes too much for granted 
only time will determine, but we may as 
well fall into this affirmative style for the 
next few paragraphs and theorize about 
what will be in store for the country 
under Mr. Dewey and the first Repub- 
lican administration in sixteen years. 

To begin with, it is a heartening pros- 
pect that in the field of foreign policy 
Mr. Dewey is not likely to deviate from 
the course to which the United States has 
been firmly committed in recent months 
and years. Indeed, there is little reason 
to expect deviation, since our present for- 
eign policy is as bi-partisan as any such 
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issue can be under our form of govern- 
ment, thanks largely to the patriotism and 
leadership of Senator Vandenberg. In a 
statement issued recently after confer- 


ences with Senator Vandenberg and John- 


Foster Dulles, Mr. Dewey made unequiv- 
ocally clear the unity of the major parties 
on this issue; and with Mr. Truman and 
Mr. Dewey en rapport on this matter the 
consistency of the American position in 
foreign affairs will not be in jeopardy 
when a new administration takes office. 

It is in the broad and complex field of 
domestic issues that many changes are 
expected from Mr. Dewey, but it may as 


well be reported that these expectations. 


are much more pronounced among the 
general public than among the more ex- 
perienced political observers in Washing- 
ton. It is felt here that the “atmosphere” 
of change will be more in evidence than 
the actuality of it. There will be some 
new faces, considerable political house- 
cleaning, some streamlining of govern- 
ment bureaus, and other manifestations 
of change which will provide a new fa- 
cade for the structure of government; but 
it would be unrealistic to suppose that 
Mr. Dewey will effectuate the type of 
fundamental reforms that in many quar- 
ters are expected of him. The political 
habits of government have become so 
deeply rooted that Mr. Dewey will have 
neither the opportunity nor the incentive 
to do a great deal about them. 

Consider, for instance, the basic issue 
of taxes and the national budget. Only 
a decade ago practically all Republicans, 
and many Democrats too for that matter, 
were railing against the New Deal ad- 
ministration for its unprecedented ex- 
travagance, and this was at a time (1939) 
when the total cost of operating the Fed- 
eral Government was about nine billion 
dollars a year. Today the cost of gov- 
ernment exceeds forty billion dollars a 
year. It would appear, therefore, that Mr. 
Dewey has a fruitful opportunity to bring 
us down to earth from this stratosphere 
of spending; but only a moment’s reffec- 









tion is required to illustrate how illusory 
such an expectation is. 


A quick breakdown of the current bud- 
get discloses that military spending is re- 
sponsible for fourteen billion dollars this 
year and that commitments under the 
Marshall Plan and other international ex- 
penditures will exceed six billion dollars, 
In other words, half of the entire budget 
falls into these two categories. Veterans’ 
benefits are costing more than six billion 
dollars a year, and expenditures for debt 
retirement take more than five billion 
dollars more. Add these items to the mili- 
tary and foreign expenditures listed 
above and you reach a total of more 
than thirty-one billion dollars, or three- 
fourths of the total national budget, and 
you have not even touched the expendi- 
tures for the formal functions of govern- 
ment, many of which are virtually irre- 


ducible. 


Just where Mr. Dewey could be ex- 
pected to produce far-reaching fiscal re- 
form is thus not too clear. Even Mr. 
Dewey’s detractors concede that he is an 
able administrator, and it is certainly true 
that there is much waste and extrava- 
gance in the administration of the Fed- 
eral Government which is in need of cor- 
rection. But we are inclined to magnify 
this evil out of proportion to its relative 
importance. If Mr. Dewey should effectu- 
ate savings of hundreds of millions of 
dollars, it would sound like a spectacular 
achievement, but actually four hundred 
million dollars amounts to less than one 
per cent of the Federal budget. This does 
not mean that such savings are inconse- 
quential, but it does suggest that the issue 
of economy in government is much more 
vast and complex than it is superficially 
thought to be. 

Actually, the cost of government is 
more likely to increase than to decline, at 
least during the next year or two. Ex- 
penditures for national defense, constitut- 
ing a third of our total budget, will almost 
certainly be greater during the next fiscal 


- year than now. At fourteen billion dol- 


lars a year military spending is already 
one and a half times greater than the total 
cost of operating the Federal Government 
ten years ago, but during the next fiscal 
year it is probable that this item alone 
will be somewhere between fifteen and 
twenty billion dollars. It would be sur- 
prising indeed if Mr. Dewey could pro- 
duce savings here and there in the rami- 
fied Federal budget which would any- 
where near approximate the increased 


costs anticipated in this one item. 
(Continued on Page 61) 
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Marks New Era 


A TEXAS home industry that made good in a big world, acre site at the corner of Mockingbird Lane and Greenville 
the Dr. Pepper Company of Dallas affords an outstand- Avenue, testifies to the power of advertising, merchandising, 
ing example of industrial expansion originating in the South- and American free enterprise. 
west. Today, perhaps no other Dallas product is so widely Looking back 63 years to its humble beginning at the old 
advertised nor so frequently enjoyed by so many people in so “Corner Drug Store” in Waco, the success story of Dr. Pepper 
many states and nations as Dallas’ own Dr. Pepper. is almost incredible. The Dr. Pepper plant with its handsome 
The magnificient new headquarters building of the Dr. exterior, its simple, streamlined modern functional design, 
Pepper Company, soon to be formally opened on a twenty-six its modern equipment. and its nine acres of floor space pro- 


PRESIDENT of Dr. Pepper Company, Don Bryan, formerly red leather recessed lounge seats. A Dr. Pepper from the 
one of the key bottlers of the organization is shown drink cooler behind the receptionist's desk is available to plant 
ing his favorite beverage at the upper left. To his left, visitors as an added feature of product promotion. The 
is the imposing entrance facade of the Dr. Pepper Com- history of the bottling industry is told in murals which 
pany main building in Dallas with tall tear-drop columns bank the elevators in the lobby. At the right, bottom, 
encased in Italian Marble. A scenic location with the are shown the huge stainless steel sugar hoppers with o 
Southern Methodist University campus on a hill about a capacity of 29,000 pounds each which extends through 
mile west of the new plant, this company represents the three floors of the plant. This plant, located on a 26 acre 
most modern bottling plant in the world. Lower left, the tract at Greenville Avenue and Mockingbird Lane, is fou 
massive main lobby is 77 feet wide, 39 feet deep and it floors and contains, including the garage and shop build- 
is 21 feet to the indirect lighted ceiling. The lobby is ing, approximately nine acres of floor space. 
handsomely decorated with walnut panelled walls and 











Era 


and Greenville 
merchandising, 


ining at the old 
y of Dr. Pepper 
h its handsome 
ictional design, 
loor space pro: 


Ir. Pepper from the 
available to plan! 
ct promotion, The 

d in murals which 
the right, bottom 

gar hoppers with o 

h extends through 

cated on a 26 acre 
gbird Lane, is fou 

ge and shop build- 

f floor space. 


£ 
x 
Ripe; 
fo 


aes 


ee 


Harel ges. 


XPANSION 


lajor Texas Industry 


vides a lesson in economics set in stone and stainless steel. 
The cumulative economic power of a nickel drink combined 
with mass production, mass advertising, mass distribution, 
and low margin of profit through the years is reflected in the 
imposing entrance facade with its columns encased in Italian 


marble. 


The outward visible aspects of a great institution in an 


CHAIRMAN OF THE BOARD of Dr. Pepper is J. B. 
O'Hara, who joined the firm in 1923 in its infancy and 
has served as president through its modern develop- 
ment and expansion period. Underneath the picture of 
Mr. O'Hara is the magnificent Dr. Pepper Board Room 


| which is on the same floor as the executive offices. 


More than an acre of drums of Dr. Pepper syrup 
awaiting shipment on the main shipping floor are 
shown in the picture to the left of Mr. O'Hara's picture. 
Center picture shows one small segment of the truck 
fleet loading the bottled finished product to supply 


the Dallas area. Bottom, center, are shown the auto- 
matic filling system used for Dr. Pepper syrup. Accurate 
measuring gauge automatically shuts off after 55 
gallons have entered each drum. To the left of the 
filling system picture is shown the compounding labora- 
tory where huge stainless steel vessels containing 
ingredients for Dr. Pepper are aged and mixed. The 
pictures of Mr. Bryan and Mr. O'Hara are photographs 
taken by Squire Haskins. Industrial photographs were 
made by Ulrick Meisel. 
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A TEXAS home industry that made good in a big world, acre site at the corner of Mockingbird Lane and Greenville 
the Dr. Pepper Company of Dallas affords an outstand- Avenue, testifies to the power of advertising, merchandising, 
ing example of industrial expansion originating in the South- and American free enterprise. 
west. Today, perhaps no other Dallas product is so widely Looking back 63 years to its humble beginning at the old 
advertised nor so frequently enjoyed by so many people in so “Corner Drug Store” in Waco, the success story of Dr. Pepper 
many states and nations as Dallas’ own Dr. Pepper. is almost incredible. The Dr. Pepper plant with its handsome 
The magnificient new headquarters building of the Dr. exterior, its simple, streamlined modern functional design, 
Pepper Company. soon to be formally opened on a twenty-six its modern equipment. and its nine acres of floor space pro: 


PRESIDENT of Dr. Pepper Company, Don Bryan, formerly red leather recessed lounge seats. A Dr. Pepper from the 
one of the key bottlers of the organization is shown drink cooler behind the receptionist's desk is available to pian! 
ing his favorite beverage at the upper left. To his left, visitors as an added feature of product promotion. The 
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is the imposing entrance facade of the Dr. Pepper Com- 
pany main building in Dallas with tall tear-drop columns 
encased in Italian Marble. A scenic location with the 
Southern Methodist University campus on a hill about a 
mile west of the new plant, this company represents the 
most modern bottling plant in the world. Lower left, the 
massive main lobby is 77 feet wide, 39 feet deep and it 


history of the bottling industry is told in murals which 
bank the elevators in the lobby. At the right, bottom, 
are shown the huge stainless steel sugar hoppers with a 
capacity of 29,000 pounds each which extends through 
three floors of the plant. This plant, located on a 26 acre 
tract at Greenville Avenue and Mockingbird Lane, is four 
floors and contains, including the garage and shop build- 
ing, approximately nine acres of floor space. 


is 21 feet to the indirect lighted ceiling. The lobby is 
\Y f ; handsomely decorated with walnut panelled walls and 
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OME industry makes up the back. 
bone of payrolls in Dallas. 

Today there are 1,507 manufacturing 
plants in Dallas County. At least 80 per 
cent of these plants are home-owned, 
While no statistical study has been at. 
tempted on the relative production per. 
centages of home-owned firms, the list 
does represent a cross-section of the 
principal manufactured products in Dal- 
las which today include clothing, textiles, 
food products, iron and steel products, 
oil field equipment, machinery, funiture, 
home furnishings, chemicals, paints, cos- 
metics, storage batteries, automotive ac. 
cessories, cotton gin machinery, harness 
and saddlery, cement, petroleum prod- 
ucts, printing, aircraft, beverages, and 
building materials. 

One of the most significant develop. 
ments of Dallas home industry, and 
added proof to those who are not 
thoroughly convinced that the Southwest 
has long sjnce come of age industrially, 
is the branch expansion of Dallas indus- 
tries and their acquisition of long-estab- 
lished firms in older industrial sections. 
Prime examples of this are recent ac: 
quisitions made by The Murray Company 
and Byer-Rolnick. 

The progress of Dallas’ home industry 
also reflects the position of Dallas as it 
has grown from a small community serv- 
ing a purely local market to a metropoli- 
tan industrial area with old established 
firms serving national and even inter- 
national markets. 
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About a hundred years ago, the first 
home industries of Dallas were grist 
mills run by water power. In 1850 
Maxime Guillot’s Wagon and Carriage 
Shop was established. This small manu- 
facturing plant is generally considered 
to have been Dallas’ first home industry. 
Steam flour mills began operating about 
this time, and Mexicans, Southwestern 








DALLAS INDUSTRY 

This issue of DALLAS presents 
a cross-section of some of the home 
industries that have built Dallas 
through the years. Limited space 
does not allow a larger selection 
than that which was made on ihe 
basis of what was available ma- 
terial at the time, and a desire by 
the staff that the story have diversi- 
fication. Many important Dallas 
home industries have not been 
mentioned. However, the Novem- 
ber issue of DALLAS will continue 
the saga of major industrial ex- 
pansion with a preview of the Dal- 
las Industrial Exposition. For 
twenty-five years DALLAS has car- 
ried the story of Dallas industry 
and will continue to do so in the 
future. The scope and extent of ihe 
subject is such, however, that any 
single issue can only contain a 
sampling of the cornucopia of 
manufacturing and industrial prog- 
ress in the Dallas Southwest. 











prospectors and farmers came from as 
far away as Brownsville for flour. In 

869, the names of Padgett and Schoell- 
kopf came into the Dallas industrial pic- 
ture. In 1872, a new concern opened with 
the name of Huey & Philp. The railroads 
marked the first major industrial devel- 
opment in the village that was to bear the 
name Dallas. 

All of this was followed by the begin- 
ning of the cotton gin manufacturing 
business in the eighties with such names 
as Swann Brothers and Robert S. Mun- 
ger. Mr. Munger’s cotton gin improve- 
ments later developed into the Continen- 
tal Gin Company which was followed by 
The Murray Company. In the meantime, 
other elements of the Dallas industrial 
picture were coming into being. Mosher 
Steel Company had its beginning in 
1885; Sutton, Steele & Steele came in 
1888; Fleming Paper Mill began in 

893; and Olive & Myers started in 
899. This meant new diversification in 
the industrial payrolls in heavy goods 
and furniture and the first development 
of factories that have given Dallas top 
rank in the field of apparel manufacture 
had their beginning about the turn of 
the century. 

The industrial progress of Dallas has 
been sure and steady since the early 
part of the twentieth century. The transi- 
tion of Dallas into a highly diversified 
manufacturing center was greatly inten- 
sified by wartime work, especially in the 
metal working plants. The expansion of 
such firms as Guiberson, Murray, Austin 


LOCAL INDUSTRIAL LEADERS such as J. Kirby 
McDonough, president of The Murray Company, upper left, 
and Harry Rolnick, president of Byer-Rolnick, upper right, have 
done much to make Dallas the center of the Southwestern 
trade universe. In the pictures in the side panel to the left 
are scenes from the fabrication shop and the machine tool 
section at The Murray Company. The Haggar Company Dallas 
plant has one of the largest sewing rooms in the Southwest, 
bottom left. Next to this picture, is one of E. R. Haggar, left, 
president; J. M. Haggar, founder and chairman of the board; 
and J. M. Haggar, Jr., vice president and production manager. 
A section of the streamlined cutting department in which 
thousands of yards of America's finest fabric is cut into slacks 
is shown in the center picture at the bottom. Underneath Mr. 
Rolnick are artist's sketches of the two new Byer-Rolnick plants 
in South Norwalk, Connecticut, and Newark, New Jersey, 
recently purchased to expand the Dallas home industry. At 
the bottom is one of the fleet of trucks which carry Resistol 
hats to customers throughout the nation. 































































Dr. Pepper Has Coin-Vendors and Self Service Coolers to 
Fit the Needs of Every Type of Business or Institution 
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DR. PEPPER “AUTOMATIC” Qual 
DR. PEPPER (Guiberson) DRY ELECTRIC , 


MULTIPLE CHOICE—SELF SERVICE—Open top, 
dry-cold, electric cooler. For Dr. Pepper and 
other drinks where cashier on duty — retail 
stores, service establishments, etc., where choice 
of drinks is important traffic builder. 


DOES, 


DR. PEPPER “ATLAS” COOLER 


MULTIPLE CHOICE—SELF SERVICE—Open-top; ice or 
electric. Sturdy construction; super-insulated; practi- , 
cal, inexpensive; help-yourself cooler; ideal for a large per- FROSTY y 
cent of retail places where clerks are maintained. =(0 = DR. PEPPER AUTOMATIC S* GL 
” COIN VENDORS, DE LUXE—The “Dual” (top). 
Vends Dr. Pepper on both sides (for unusually 
heavy traffic) or a selection of Dr. Pepper and 
one other drink. Capacity 12 cases (including 
pre-cooled reserve). Slug rejector, dry-electric 
refrigeration (automatic coin changer optional). 
The “Single” (bottom). Same as ‘‘Dual” except 


) i eee OUT ESM just one drink. 


MULTIPLE CHOICE COIN VENDOR (manual)— 
New, neat, compact, dry electric. Modern, 
streamlined outside appearance; efficient inside. 
ee Dr. Pepper and numerous alternative 
choices. 


he 


MULTIPLE CHOICE ELECTRIC COIN-VENDOR (MANUAL) 
—The Atlas-built, ‘‘old reliable” low-price vendor. Vends 
Dr. Pepper and any number of alternative choices for 
retail or service locations where clerks are not always 
available to serve the public. 
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Steel, Wyatt, Atlas, Universal. and others 
began another phase in the development 
of Dallas home industry. 

THE MURRAY COMPANY 

The best illustration of the develop- 
ment of Home industries is found in the 
case histories of individual Dallas firms. 
The Murray Company affords a practical 
example of a Dallas industry that has 
crown and expanded for nearly a half 
century. 

Organized in 1900 by J. H. Me- 
Donough, The Murray Company, manu- 
facturer of cotton ginning machinery, is 
now headed by J. Kirby McDonough, 
son of the founder. The Murray Com- 
pany’s expansion has been one marked 
by the purchase of similar firms in key 
cities throughout the nation. 

In 1911, in order to handle the rapidly 
increasing demand for their products in 
the southeast, Mr. McDonough pur- 
chased the Van Winkle Gin and Machin- 
ery Company of Atlanta, Georgia. A 
branch plant was established simultane- 
ously at Memphis, Tennessee, to serve 
the Mississippi Valley area. This Atlanta 
plant was among the first industries in 
the nation to be given an educational 
war contract by the Ordnance Depart- 
ment. 

The Murray Company in 1938 bought 
out the Carver Cotton Gin Company of 
East Bridgewater, Massachusetts, manu- 
facturers of cotton delinting machinery 
and cleaning equipment since 1807. 

Four years later, a lease from the gov- 
ernment of the S. A. Woods Machinery 
Company at South Boston and Natick, 
Massachusetts, was awarded The Murray 
Company because of its successful han- 
dling of war contracts in other plants. 

Early last year, The Murray Company 
effected an arrangement for the manu- 
facture of certain of its cotton ginning 
machinery in Sao Paulo, Brazil, in the 
heart of the cotton producing area in 
South America. The Boston Gear Works, 
established in 1880, was sold in October 
1947 to The Murray Company. Branch 


or sales offices of this old American firm 
are in eight cities in strategic locations 
across the continent. 

BYER-ROLNICK COMPANY 

The Byer-Rolnick Company has a 
unique history during its nearly iwenty 
years of operations. It has been the story 
of two men, Edward Byer and Harry 
Rolnick, and their unswerving belief that 
a business can be better built by men 
prophesying the new than by those who 
merely try to improve on the old. 

The self-conforming Resistol forms 
the bulk of Byer-Rolnick products. and 
this is the man’s hat with a new charac- 
teristic: a hat that shapes itself io the 
head without ruining the exterior styling. 

Mr. Rolnick, who had had experience 
in selling hats, knew that no hat manu- 
facturer had found a successful method 
of overcoming this obstacle. He hit upon 
the idea of suspending the leather band 
away from the hat body, thus allowing it 
to become one shape without marring 
the shape of the hat. To acomplish ihis, 
he inserted a strip of material between ihe 
two and discovered he had licked another 
bug in the hat industry: that of sweat and 
hair oil absorbing through the felt and 
ruining the hat band. 

Since 1929, Byer-Rolnick has con- 
stantly grown greater. Beginning in a 
loft at Young and Field Streets with 
about 3,500 square feet, the company to- 
day owns plants in Garland and several 
out-of-state factories. 

Recent purchase of the Jersey Hat 
Company of Newark, N. J., and the Jay 
Lord Manufacturing Company of South 
Norwalk, Connecticut, would indicate 
that Byer-Rolnick is still growing. The 
Newark plant is a hat body plant, and 
Mr. Rolnick states that by no means does 
the purchase of this plant for Byer-Rol- 
nick mean that it will not continue to 
buy from present sources, but that ihis 



















EXAMINING a large sheet of covers is T. A. 
Harris, partner in the Southwest Tablet 
Manufacturing Company. 


will only help increase the supply. The 
same is true for the Connecticut hat 
finishing plant. 

“We have tried, in this recent decision 
as in previous ones,” said Mr. Byer, now 
chairman of the board, “to expand our 
ever-increasiny distribution in the men’s 
hat field by bringing the source to the 
market, instead of luring the market io 
the source.” 

This summer when Mr. Byer became 
chairman of the board for Byer-Rolnick. 
Mr. Rolnick was elected president. 
Arthur N. Hosking, Jr., formerly vice 
president for John B. Stetson Company, 
was elected executive vice president. 

Plans for the future include enlarging 
the Garland plant which already has over 
40,000 square feet of production space. 


TANKS BY BANKS is a nationally-known slogan 
started in 1933 by W. W. Banks, president of the 
Dallas Tank Company, bottom center. To the left 
of Mr. Banks is one of the 76!/,-inch diameter 
ASME tanks manufactured by the Dallas Tank Com- 
pany. To the right, there is shown a 7-foot by 80- 
foot distillate fractionator tank. 


























pleted for the exclusive development of 
new hat manufacturing machinery. Com- 
pany executives anounce that they are 
trying to back up an old saying of Mr. 
Rolnick’s: “If hats have been made a 
certain way for ten, twenty, or one 
hundred years, then there must be a 
better, faster, and cheaper way to make 
them.” 


HAGGAR COMPANY 

More than 200,000 square feet of floor 
space devoted to the manufacture of 
slacks and dress pants tell something of 
the scope of Haggar Company operations. 

Stressing quality and value, Haggar 
Company produetion methods are the 
most modern in the garment industry. 
Haggar’s four streamlined manufactur- 
ing plants located at Dallas, Greenville, 
Waxahachie, and McKinney were de- 
signed by the country’s finest engineers 
and industrial architects for highest 
efficiency and effectiveness of operation. 
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They are all equipped with the lates 


model machines available: 


With a high vision of the industrial 
possibilities of the Southwest, J. M. Hag. 
gar, founder and chairman of the board 
of Haggar Company, came “to Dallas 
from St. Louis in 1927 and established 
the first Haggar factory on the seventh 
floor of the Santa Fe Building with 
eighty machines and a hundred em. 
ployees. 

Born in the shadows of the tall cedars 
of Lebanon, Jim Haggar came to 
America when he was in his teens and 
his confidence in the potentialities of this 
market, backed by his indefatigable and 
dynamic personal energy, has contrib- 
uted much in helping develop this area 
to its present economic and industrial im- 
portance, as well as assuring the success 
of his own company in making it the 
largest of its kind in the entire country. 

Haggar Company has indeed traveled 


SMILING OVER the future for Universal 
Corporation are J. P. Travis, president, and 
Walter Wurdeman, nationally-known 
architect from the Los Angeles firm of 
Wurdeman & Beckett, upper left. 
Workers in the Thrift Packing Com- 

pany are shown in the dried 

foods sorting room, loading dried 
stringbeans, and transporting 

cans to the packing room 

Ornamental iron from the 
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a long way since those early days when 
Mr. Haggar personally bought all fabrics 
and materials, supervised production, 
and sold the factory’s entire output, to 
its present extensive operations, employ- 
ing thousands of skilled workers and sell- 
ing its merchandise from coast to coast. 

E. R. Haggar, eldest son of the 
founder, was recently made president of 
Haggar Company, and J. M. Haggar, Jr.. 
was made vice president in charge of 
production, while J. M. Haggar, Sr., be- 
came chairman of the board. 


UNIVERSAL CORPORATION 

In a quarter of a century the Universal 
Corporation has grown to several hun- 
dred times its original size. J. P. Travis, 
chairman of the board of directors and 
president-general manager, is identified 
with the progress of the firm from its 
inception in 1923 in a small shop on 
Cedar Springs. 

Beginning as a manufacurers’ sales 
sales agent, the firm soon began leased 
contracts on Browne folding type alumi- 
num windows for buildings. In 1929 Mr. 
Travis designed a more efficient window, 
the Travis-Monarch steel window, and 
the company converted to the manufac- 
turing of its own product. As the firm 
grew, it needed more space, and a large 
building on Olive Street was leased. 
When it was razed by fire, they took 
temporary quarters downtown on Elm 
Street while a completely modern plant 
was constructed at 6710 Denton Drive. 

“Our plant is a high-speed manufac- 
turing plant,” said Mr. Travis. “It is a 
type not common in this area. In fact, 
we do not have a competitor in the entire 
Southwestern region.” 

During the war, Universal established 
their first branch office in Dayton, Ohio, 
to expedite some experimental work they 


had contracted for Wright Field. A Wash- 


TRANSMISSION Machinery Company has rapidly grown to a 

major Dallas industry. Below are scenes from the foundry section 

of their plant, and lower right, the machine section. High speed 

production is the main factor with this Dallas firm. Continental 

Battery Company is one of the nation's top manufacturers of 

storage batteries. Every battery is checked carefully by skilled 
workers before it is allowed to be shipped to the 


dealer or distributor. 


ington, D. C. office was also maintained 
during the war. Other branch offices were 
opened in Houston; Los Angeles, and 
Des Moines, Iowa. Sales offices dot the 
United States map, and Universal enjoys 
a vigorous South American trade. 

Products produced by Universal still 
include Browne folding type aluminum 
windows, and also their own Sealuxe, 
solar proof windows which control ra- 
diation, theater boxoffice and display 
windows, wall frames, photo frames, 
easel frames, marquees, and many other 
“miracles in metals.” 

Officers in the firm include J. B. Mills, 
vice president and treasurer; R. A. 
Stuart, vice president and general coun- 
sel; and F. G. Davis, secretary and as- 
sistant treasurer. 


DALLAS TANK COMPANY 

One Dallas home industry could easily 
have been used to give a miniature sketch 
of all Dallas industry, for it is typical in 
every detail. 

Dallas Tank Company is a young 
company, enjoys an international trade, 
and is the result of one man’s business 
genius which has parlayed a $2,000 in- 
vestment into a firm which has over 
$2,000,000 volume of sales annually. 

“Tanks by Banks” is a slogan that has 
become wellknown throughout the West- 






























VICE PRESIDENT Ralph W. McCann, general 
manager for Continental Battery Company, sees a 
greater future for his company and Dallas. 


ern hemisphere during the fifteen years 
that W. W. Banks has been building 
tanks in Dallas. 

Late in 1933 when the Dallas Tank and 
Welding Company was incorporated as 
Dallas Tank Company, the fabrication 
and welding of sheet steel and steel plate 
products was done in a 16 by 30-foot 
shed. The following year, Mr. Banks, who 
had been an inspector for Petroleum 
Engineering Company, Inc., of Tulsa, 
Arthur G. McKee & Company of Cleve- 


land, and foreman for Wyatt Metal and 


(Continued on Page 50) 
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NDER the leadership of B. F. McLain, former presi- 
dent of the Dallas Chamber of Commerce, volunteer 

campaign workers are now engaged in the 1948 Community 

Chest Campaign. Rounding,out a quarter-century of service 
for the Chest in Dallas, community leaders have set a goal 

of $1,401,333 to meet the needs of the thirty-four agencies 
supported by the Community Chest. 

Heading the Community Chest this year as president is 
W. G. Vollmer, who was campaign chairman in 1946. 

Campaign director is Fred M. Lange, who has taken the 
job on a temporary basis to fill the vacancy caused by the 
death of Jack Moffett. Mr. Moffett had been executive di- 
rector of the Chest since 1945. 

In charge of the Big Gifts Division of the campaign again 
this year is the banking trio of Nathan Adams, Fred F. 
Florence, and R. L. Thornton, Sr. Directing the Special 
Gifts Division is Milton Brown. The Employee Division i: 
divided into two sections with C. A. Tatum, Jr., in charge of 
the Commercial Group, and R. B. Monson as chairman of 
the Industrial Group. 

The careful planning of the strategy to be used in the 
annual Community Chest drive is the result of twenty-five 
years of service in Dallas. 

Twenty-five years ago in Dallas some folks were living 
under the magic of Coolidge prosnerity, the infant radio 
had caught the public fancv, Mah Jong was taking the 
country by storm, and the talk was of the younger generé- 
tion, the real estate boom, and short skirts. 

But there were many others among Dallas’ 160,000 «it 
izens who were untouched by Coolidge prosperity, who 
could afford no radio, who had no time for Mah Jong, ad 
who talked of their needs for food, shelter, guidance, 
relief. 

That was the year—1923—when the Community Chest 
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was born in Dallas. A group of far-sighted business men 
recognized that the people of Dallas had a responsibility to 
meet in helping those others who were unable to help them- 
selves. 

Twenty-five years later, the Community Chest is still 
operating on the same basis: Raising funds for the opera- 
tion of agencies to protect the health and welfare of Dallas. 

That first Community Chest was created after a rather 
exhaustive survey by a committee of the Dallas Chamber of 
Commerce. Of the 32 agencies then recognized, many are 
still in the Chest family, including Hope Cottage, Infant 
Welfare Association, Boy Scouts, Girl Scouts, Child Guid- 
ance Clinic, Dallas Day Nurseries, Salvation Army, 
Y.M.C.A., and Y.W.C.A. 

The late A. C. Bigger, an ardent worker through many 
years of the Chest’s history, was chosen to direct the organ- 


THROUGH THE YEARS of the Dallas Community Chest 
there have been civic leaders who have given the call that 
has sounded success for each annual campaign. This year, 
B. F. Mclain, former president of the Dallas Chamber of 
Commerce, is in charge of the volunteer workers. Above 
his picture is one of Miss Sallie Metcalf, first employee of 
the Dallas Chest. Across the top of the two pages are the 
leaders for the campaigns since 1941. Hancel McCord 
shouts victory for the 1941 War Chest. J. B. Adoue, Jr., 
R. G. McCord and Nathan Adams look at an enlarged 
check representing the goal for 1942, while D. A. Hulcy, 
dressed as a Western Union delivery man, marks up the 
amount already received. In 1943, R. G. McCord became 
@ sign painter in order to tell the volunteer workers that 
$1,749,790 was needed. Austin F. Allen is helped by a 
WAVE in reporting the 1944 goal. 1945, E. P. Simmons 
and W. G. Vollmer marked up the final score. Evidentally 
the Indian sign didn't hamper the spirits for George L. 
MacGregor and John E. Mitchell, Jr., as they shouted the 
1946 Red Feather ambition. In the bottom picture is the 
home of the Community Chest of Dallas. 
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ization of the Community Chest, and 
after its formation he was elected its 
first president. 

The financial needs of the 32 agencies 
were set at $475,000. C. E. Calder, then 
an executive for Dallas Power & Light 
Company and now living in New York 
City, was chairman of that campaign. 
In a whirlwind six-day operation, the 
campaign goal was exceeded with $480,- 
614 as the final amount turned in. 

The same argments advanced for the 
support of the Community Chest in 1923 
are valid today. The uniting of many 
appeals into one saves money, time, and 
effort. Most important of all, the funds 
contributed through the Community 
Chest make possible the continued op- 
eration of the agencies so vitally needed 
in Dallas. 

The first employee of the Chest was 
a clerk, Miss Sallie Metcalf. She is still 
with the Chest today as office manager. 

She has seen the Chest move its office 
from place to place until it has found 
a permanent home in the Community 
Chest Center at 420 South Akard Street. 
She has seen the services of the agencies 
grow with the needs of Dallas, though 
the number of agencies has increased 
only to 34. She has been up and down 
with the Chest in good years when the 
goal was raised, and in the bad years 
when the response was not enough. 

Miss Metcalf was with the Community 
Chest in 1939 when a series of unsuc- 
cessful campaigns had brought the Chest 
to its most crucial year. Again, a group 
of business leaders were called in to 
discuss a solution. 

After another study of the problem, 
a complete plan of reorganization was 
put forward. For more than a year, 
groups within and outside the Chest 
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worked over these plans. New agencies 
and agencies which had dropped out of 
the Chest were added. The budgeting 
system was revised to allow business 
leaders to scan the agencies’ requests 
for funds. House-to-house and school 
solicitation was abandoned and a new 
campaign structure with a business clas- 
sification system was set up. 

By 1941, the new plans had been per- 
fected. Stress was placed on the fact that 
the Community Chest was owned and 
operated by the givers. Luther M. Jor- 
dan was president of the new Chest or- 
ganization. Eugene McElvaney was cam- 
paign chairman, and Fred M. Lange was 
the executive secretary. 

The givers responded to this new 
Chest in the greatest number and the 
greatest gift since 1923. More than 50.- 
000 contributors went $948 over the 
goal of $654,000. 


GIVE ONE DAY'S PAY is the 
battle cry for the 1948 Dallas Com- 
munity Chest Campaign. These 
represent the activities of the various 
34 agencies which receive total or 
partial support of the Community 
Chest. In the circle at the left, two 
little boys tie on gloves at the 
Y.M.C.A. that were purchased with 
Community Chest funds. An interne 
checks an out patient at the Chil- 
dren's Hospital. A nurse gives treat- 
ment to a little boy at the Freeman 
Memorial Clinic. One of the members 
of the Visiting Nurse Association 
checks a baby's weight. A service- 
men gets emergency clothing for his 
child when his allotment check is 
delayed. All of this work is done 
with the feeling that helping people 
to help themselves is not charity 
work, but is actually increasing the 
community's potential in human 
wealth. The Community Chest has a 
record of 25 years’ service for Dallas 
County citizens who were unable to 
help themselves at one time or 
another. 


The 1941 campaign set the pattern of 
success, The givers of Dallas have met 
and exceeded the goal every time. 

Shortly after the 1941 campaign end. 
ed, the Chest underwent another change 
with the entry of the United States into 
World War II. It became the Commu. 
nity-War Chest and plans were laid tof 
add to the annual Chest appeal the re- 
lief needs of our allies and the needs of f 
our men in uniform. f 
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The Chest reached its peak in giving 
and gifts during a war year. In 1943, 
with a total of 52 agencies, 115,000 giv- 
ers contributed a total of $1,826,000. 

The readjustments necessary with the 
end of the war were accomplished by 
the Community Chest and the campaigns 
of 1945 (the year of the Victory Chest), 
1946, and 1947 were all successful. 

And now in 1948, there are some 
folks living under the magic of post-war 


prosperity, the infant television has 
caught the public fancy; gin rummy is 
taking the country by storm; and the 
talk is of high prices and long skirts. 

But there are still many others among 
Dallas’ 494,597 people who are unable 
to provide for themselves the help they 
need. For them and the 34 agencies 
which help them, the Community Chest 
this year is asking $1,401,333. 

Although the population of Dallas is 
near the half-million mark, and living 
costs have been rising consistently and 
substantially within the past year, the 
34 Community Chest agencies serving 
greater Dallas have asked for only a 
relatively small increase in their 1948 
budgets. The goal of the campaign now 
under way is an increase of $137,600 
over the 1947 appeal. 

Under the emblem of the Red Feather 
which is the national trade mark of the 


GIVE ONCE FOR ALL 34 is the 
plea for the 1948 drive. Across the 
top of the two pages are scenes 
showing how the Community Chest 
has helped Dallas County children 
during the past year. Supervised 
playgrounds in the Dallas parks has 
helped entertain and train the 
children during summer months. 
Crafts and skills are learned from 
volunteer Community Chest workers 
such as sewing taught fo these little 
girls in the second picture. Helping 
in Girl Scout, Boy Scout and Camp 
Fire Girl organizations is an essential 
part of the Community Chest pro- 
gram. At the Goodwill Industries, the 
handicapped learn trades and earn 
wages so that they can find their 
place in society. The items which 
they repair are sold to help defray 
expenses, and since they are sold to 
low-incomed groups they serve 
another purpose. A comfortable bed 
and a toy to hug can make many a 
child sleep peacefully while her 
father and mother work out financial 
difficulties. 


Community Chest, the services of the 34 
Dallas agencies fall roughly into three 
main fields of activity: counselling 
work, welfare work, and temporary as- 
sistance in emergency cases. 

Of the 34 agencies, 11 are such that 
the main service rendered is one of 
guidance and supervision. This would 
include the Boy Scouts of America, 
Circle Ten Council; Camp Woodland 
Springs; Children’s Bureau; Commu- 
nity Guidance Clinic; Council of Social 
Agencies; Dallas Big Brothers; Dallas 
Camp Fire Girls; Dallas Girl Scouts; 
Marillac Social Center; Neighborhood 
Recreation Association; and the West 
Dallas Social Center. 

Welfare agencies which require total 
support by contributions and are not 
able to maintain more than a fraction 
of the financial burden of their support 
include the Bradford Memorial Hos- 
pital for Babies, Catholic Charities, 
Catholic Woman’s League, Children’s 
Hospital of Texas; Dr. John H. Dean 
Memorial Home; Dunne Memorial 
Home for Boys; Richmond Freeman 
Memorial Clinic, Hope Cottage Associa- 
tion; Jewish Welfare Federation; 
Mount St. Michael Home and School; 
St. Joseph’s Home for Girls; School 
Lunch Association; and the Visiting 
Nurse Association. 

The remaining nine agencies under 
the wing of the Community Chest 
might be classified as those which help 
people to help themselves. They offer 
temporary assistance in cases that are 
termed emergency or aid in directing 
charity organizations that are periodi- 
cally self-sufficient. This group would 
include Dallas Day Nursery & Infant 
Welfare Association; Dallas Hearing 
Society; Family Service; Goodwill In- 

(Continued on Page 65) 
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HAMBER. OF 
COMMERCE WEEK 


PEN house, new population markers, sales congresses, 

and a re-orientation for all members were the high 

points in the Dallas Chamber of Commerce Week, held Sep- 

tember 20 to 24 at the Dallas Chamber of Commerce Building. 

President D. A. Hulcy, who designated that those dates be 

set aside as Chamber of Commerce Week, appointed P. B. 
(Jack) Garrett as chairman for the week’s activities. 





Business and professional men and women as well as hun- 
dreds of Dallas school children visited the six floors that make 
up the Chamber of Commerce and were told about the activi- 
ties of each department. Large white posters resting on artist’s 
easels were prominently displayed in each department that 
gave the functions of the various workers on the staff. 


“It was a turnabout,” according to J. Ben Critz, vice presi- 
dent and general manager for the Chamber. “Usually, we are 
telling the world about Dallas, about the industries within our 
trade area, about the historic and man-made sights which are 
within our city, and about the cultural and educational strides 
our city has taken. This time, we took one week out to tell the 
world about the Chamber itself and the grand job the paid 
and volunteer Chamber workers are doing in promoting the 
Dallas Southwest.” 

Mr. Garrett and his workers busied themselves in telling all 
Dallas of the national standing of the Chamber of Commerce, 
which is considered to be one of the best in the country. 





One of the projects for the week was to get the membership 


—Photographs by Squire Haskins. 





HATS OFF TO THE 
FUTURE, the Chamber of 
Commerce keynote for 1948, 
is just the way J. Neal 
Moncill, left, chairman of the 
Dallas Chamber of Commerce 
highway committee, and 
Peyton L. Townsend, Chamber 
director, feel in the picture to 
the right as they look at the 
new population signs placed 
by the Texas State Highway 
Commission on 18 highways 
entering the city. In the top 
picture, Hugh Sawyer, mem- 
bership director for the 
Chamber, explains to a class 
of students from Rosemont a, 
Elementary School the bene- 


fits industry receives from . ; 
their Chamber of Commerce. ea D A we 
J. Ben Critz, vice president : ! 
and general manager, shows yee 
the children the illustrated CITY LIMIT 
folder on Dallas. J. B. (Jack) 
Garrett, chairman of Cham- POP 494. 
; a 





ber of Commerce Week, talks 
to the Chamber staff in a rally 
in front of the building. In 
the lower right picture, Mr. 
Sawyer shows Lee Napier, 
son of Mr. and Mrs. L. M. 
Napier, Jr., 1006 Lousanne, 
the sights of Dallas. 












of the Chamber of Commerce to meet 
and know all the staff at the Building. 

“We don’t want the people of Dallas 

to take the Chamber of Commerce for 

granted,” Mr. Garrett said. “And if the 

| people come and see the grand job being 















done by the Chamber of Commerce, they 
will respond to membership in the Cham- 
ber just as proudly as they do now to 
being citizens of the leading city in the 
Southwest.” 
On hand for the opening of Chamber 
of Commerce Week at 1101 Commerce 
| Street were Mayor Jimmie Temple and 
Mr. Garrett. Three hundred workers, 
seeking to build up membership, were 
| divided into three groups, named for the 
three armed services. Frank Heller 
headed the Army; Denys Slater was over 
the Air Force; and Peyton Townsend in 
charge of the Navy. 
One of the main attractions during the 
Chamber of Commerce Week was the 
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series of lectures on selling by J. Emory 
Clark, sales counselor. Sponsored by the 
Dallas Manufacturers and Wholesalers 
Association, a division of the Chamber of 
Commerce, Mr. Clark’s four lectures on 
salesmanship were held September 21, 
23, 28, and 30. There were 450 Dallas 
businessmen who attended the four ses- 
sions at the Hotel Adolphus. 


Timed for announcement during the 
Chamber of Commerce Week was the new 
population figure for Dallas which shows 
the Greater Dallas population to be 
494,597. This figure is now on the 18 
signs posted by the Texas State Highway 
Department on all state and Federal 
roads entering the city limits. 

“These signs are usually changed every 
10 years, but Dallas has had such a 
heavy increase in population since 1940 
that the Highway Commission suggested 
that they would make such changes as 
would be certified by the city officials,” 
R. M. Clift, manager of the Dallas Cham- 
ber of Commerce highway department, 
said, 

The new figure of 494,597 shows an 
increase of 4,148 persons during the 
past six months, according to the earlier 
estimate made by Sales Management, Mr. 
Critz said. The new figure is an increase 

of almost twenty-five percent over the 
1940 total. 


DR. J. C. CALABRIA has opened the 
Stevens Park Clinic and Hospital at 
Colorado Boulevard and Hampton Road. 
The $250,000 clinic contains forty beds, 
twelve bassinets, operating rooms, and 
office space for four doctors and a dentist. 


BETTER SALESMANSHIP was taught fo a 
class of 450 members of the Dallas Manu- 
facturers and Wholesalers Association, a depart- 
ment of the Dallas Chamber of Commerce, 
during Chamber of Commerce Week by J. Emory 
Clark, sales counselor. Mr. Clark is shown in 
the process of his illustrated lectures at the 
upper right picture. Underneath, Dallas manu- 
facturers, C. T. (Choc) Ellis of The Schoellkopf 
Company, A. H. Bailey of Higginbotham- Bailey 
Company, and Henry E. English, 
president of the Dallas Manufac- 
turers and Wholesalers, examine 
one of the mimeographed out- 
lines given to members of the 
class by Mr. Clark, extreme 
left. In the bottom picture, 
William E. Henson, on the adver- 
tising and publicity committee for 
the Dallas Manufacturers and 
Wholesalers Association, and 
M. E. (Mark) Hannon, executive 
secretary and manager for the 
organization, pass out informa- 
tion to the class. Mr. English and 
Mr. Clark are in the foreground. 
The classes were held for four 
nights at the Hotel Adolphus. 








ELMER E. LIGNOUL and DONALD 
GOLMAN have been chosen to be ful] 
time associates for the Connecticut My. 
tual Life Insurance Company. 
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GENERAL PETROLEUM BUILDING, 

Los Angeles, California 
One of the most distinctive buildings 
of the century is equipped with 
BROWNE windows and all-aluminum 
fins manufactured by Universal Corp. 
in Dallas. A tribute to modern archi- 
tecture. 
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J.P. TRAVIS, PRESIDENT ORPORATION 
6710 DENTON DRIVE Qualified sales all in all architectural centers DALLAS 9. TEXAS 
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FINANCIAL “CLIMATE"’ , 
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. m 
Dallas-Southwest, Industrial skyline! Ever-changing, ever-expanding! A “mirage’ 
that does not vanish. It is tangible, permanent, productive. It feeds on Markets, or 
materials, transportation, man-power and...a financial “climate” that is conducive D 
to growth and progress. 
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At Republic, Industry is provided with the qualities desired...a strong capital : 
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resources and a comprehensive and understanding banking service designed n 
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MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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Women in Business 











Mrs. NK. 


‘Leeper 


By Mary Fletcher Cavender 





HOEVER thought of the expres- 

sion, “If at first you don’t succeed, 
then try, try again,” must have known 
someone with the patience and determi- 
nation of Mrs. N. K. Leeper. Third-time 
charms spell easy success compared to 
the struggle this titian-haired Dallas 
woman undertook. 

Mrs. Leeper is owner of the Dixie Cot- 
ton Chopper Company, designers and 
manufacturers of precision farm imple- 
ments, with her offices and manufactur- 
ing plant located in a building she now 
owns at 3110 Factory Street, Air Lawn 
District near Love Field. 

Today, this Dallas home industry has 
more than a thousand dealerships in 42 
states and 17 foreign countries. 

“We have air-conditioned office space, 
and will probably do a lot of improve- 
ments on the block-long building within 
the near future,” Mrs. Leeper stated. 

Shy but poised, Mrs. Leeper has been 
actively in the business world ever since 
her marriage. Her success has gone far 
beyond Dallas, for she was the central 
figure in a story told by Commentator 
Earl Godwin over the Ford Radio Hour 
recently. Also, Mrs, Leeper is one of the 
very few women who has ever had the 
honor and distinction of addressing the 


members of the Commodity Club of New 
York City. 
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As a young girl in Elizabethtown, 
Kentucky, Naoma Kerrick had seen 
some of the nation’s most beautiful farm- 
land. Her marriage to L. W. Leeper of 
Ohio was to bring her in contact with the 
production of farm equipment which 
would make the rolling countrysides 
more profitable to the people she loved. 
The young couple moved to California 
to maufacture farm implements when 
someone told them of a San Antonio man 
who was trying desperately to perfect a 
small cotton chopper. 

The Leepers moved to Texas, and 
from 1934 until 1937 when the first cot- 
ton chopper was sold, they had spent 
more than $268,000 helping to develop 
the Texan’s idea into something that 
would work efficiently. 

“That first machine was a hand-sized 
product which had to be tied or hooked 
underneath a cultivator,” Mrs. Leeper re- 
calls. “My husband perfected it into an 
implement of its own self, and made it 
more accurate.” 


MRS. N. K. LEEPER 





“It is hard to believe that the U. S. 
Patent Office had 1,009 patents already 
awarded to various men for cotton chop- 
ping machines,” she continued. “But 
this one was Number 1,010, and as far 
as any of us know, it was the only one 
that was ever on the market and proven 
successful.” 

Since the Leepers had moved to Dallas 
in 1935 in order to have their produc- 
tion within the heart of the cotton pro- 
ducing area, the first machine was sold 
to Clay Handley of Garland, Texas. 

“Since that time, we have produced 
more than 20,000 machines,” Mrs. Leeper 
reports. “Several thousand machines are 
in operation in the Corpus Christi re- 
gion.” 

Six other farm implements besides the 
cotton chopper have been developed by 
the staff of the Dixie Cotton Chopping 
Company. Of these, one is a sugar beet 
thinning machine which is now in use in 
18 states. 

In 1940, the company had grown to 
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such proportions that Mr. and Mrs. Leep- 
er divided the company’s operations. She 
began the complete supervision of the 
manufacturing plant, and he organized 
the sales force and began to travel 
throughout their sales territories. Mrs. 
Leeper learned to run lathes, drill presses, 
punch presses, large shears, and all the 
various industrial tools. 

“Whenever one of our shop workers 
was out, I filled in,” she smiles. “And ex- 
perience as an industrial mechanic helped 
out during the war.” 

The Dixie people really got down to 
business after Pearl Harbor. Many farm 
companies converted to munitions, and 
those which did not were flooded with 
orders to fill for government, military, 
and civilian customers. 

“Sometimes we had to turn out as many 
as 175 machines in one day,” Mrs. Leeper 
recalls. “All of my staff were highly 
trained, and replacements for those who 
were sick or drafted were next to im- 
possible.” The working day began every 
morning of the week at 7:30. Often it was 
near midnight when the last lathe was 
stilled. Then Mrs. Leeper and her staff 
would take the machines they had pro- 
duced that day and crate them. After that, 
she personally supervised the moving of 
the crates to the railroad cars or the air 
freighters during the hours when most 
Dallasites were asleep. 

Mr. Leeper, who was made an honor- 
ary colonel of Kentucky by former gov- 
ernor Albert B. (Happy) Chandler, was 
helping the sales organization throughout 
the nation, returning to Dallas to work in 
the factory during especially rush pe- 
riods. It was this terrific physical strain 
that caused his untimely death just a 
short time after they had known their 
Dixie Cotton Chopper Company was go- 
ing to be entirely successful. 

In 1938, the second machine, the sugar 
beet thinning and weeding implement, 
was placed on the market. Like the cot- 
ton chopper, every one made was sold 
immediately. 

W. E. Vidler is chief engineer and de- 
signer for Mrs. Leeper. Through his di- 
rection and creative ability, Dixie Cot- 
ton Chopper Company has been able to 
develop a sugar cane weeding machine, 
a vegetable thinning machine, and a to- 
mato thinning machine. The newest im- 
plement to be manufactured by Mrs. 
Leeper is a precision planter which will 
guarantee the farmer better returns on 
the planting of sugar beets, or any crop 
which requires the fnal stand of single 
plants. 

Other employees who have been with 








Mrs. Leeper since the early days of the 
company are Roy Fleming, general man- 
ager; J. R. Johnston, auditor; Claud Of- 
fill, superintendent of the machine shop; 
Henry Offill, plant foreman; Earl Craw- 
ford, superintendent of the shipping and 
paint shop; and Henry L. Bailey who is 
now in charge of the sales organization. 


Mrs. Leeper has more than her record 
and her words to back up this statement. 
She had generously donated one or more 
of her company’s machines to state ex- 
perimental farm stations and universities 
throughout the nation. Innumerating sev- 
eral schools that had recently received 
the cotton chopper or other machines 
from the Dixie Company, Mrs. Leeper 
listed Purdue University, Texas A. & M.., 
South Carolina Experimental Station, all 
Texas experimental stations, Cornell Uni- 
versity, and many others. 

“I do this in the hope that American 
farmers of the future will know how to 
raise the best crops with the least dam- 
age to their land,” she said. “Scientific 
farming is big business. Men should be 
trained to till the soil just as carefully 
as they are schooled to be doctors or 
structural engineers. As this country con- 
tinues to watch its people move to the 
city, fewer folk will be left on the farms 
which must produce the bulk of food for 
all. These men and women who will care 
for the wheat fields, the cotton fields, the 
truck farms will need equipment they can 
rely on. 

“We are going to continue to produce 
our Dixie products at our established 
war record rates in order to insure peace 
time prosperity.” 





WYATT C. HEDRICK 


Architect and Engineer 
904 Fort Worth Ave. Phone C-1246 
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To take the market, take to the air 
. you'll have more business time 
because you'll have less travel time. 
Pioneer Air Lines gives you fast 
convenient flights connecting 26 
key Southwestern cities, with 


smooth terminal connections with 


national and overseas lines. 


For complete fare and 


schedule information. . 


Phone D4-7527 
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ITS GOOD BUSINESS 





Give 
Enough 


This Space Contributed to Success 
of Community Chest Campaign 
by Lone Star Gas Company 








Wrnin the territory of our Greater Dallas com- 
munity live well over half a million people of all 
creeds, races, all degrees of economic condition, all 
shades of political opinion — but all with the same 
fundamental human needs. Every one of the half a 
million has his or her problems. But many have 
problems which they alone cannot solve and health 
and social services are required to help them solve 
their problems and to meet their needs. 


In a civilized community, the welfare of each and 
every one is the concern of all. The more civilized 
the community, the greater is that concern. The larger 
the community and the more complex its life, the more 
the organization and the support of work for the com- 
mon welfare must be systematized. The task of the 
common welfare must be carried on more and more 
as a common project as Dallas grows and expands 
and progresses. 


The goal for the 1949 Chest Campaign is $1,401,333. 
This represents a budget increase of only $137,000 over 
the 1948 budget. In the face of population increases 
and rising living costs this represents efficient opera- 
tion and sound management. The work of individual 
Chest Agencies and the low overhead expense involved 
in Chest management proves again—“It’s Good Busi- 
ness to Give to the Community Chest.” 
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N THE spring of 1946 a new type of 

Goodwill Trip set forth from Dallas 
into the metropolis’ trade area. Conspic- 
uous by its lack of cowboy hats, boots, 
and other paraphernalia peculiar to this 
type of excursion, the new goodwill am- 
bassadors offered a universally under- 
stood basis for friendship . . . the world’s 
great music, played by the now famous 
Dallas Symphony Orchestra under Antal 
Dorati. 

Now in its fourth post-war season and 
the fourth under the musical direction of 
Antal Dorati, the Dallas Symphony Or- 
chestra is preparing the most extensive 
season in its history. At home fifteen 
subscription concerts will present nine of 
the world’s outstanding musical person- 
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NATIONAL RECOGNITION 
came to the Dallas Symphony Or- 
chestra and its internationally prom- 
inent director, Antal Dorati, at the 
World's Fair of Music in New York 
this past summer when their Victor 
recording of the Bartok Concerto 
with Yehudi Menuhin performing the 
violin solo was named the outstand- 
ing concerto recording for 1947. The 
poster shown in the upper left pic- 
ture was on display at the World's 
Fair of Music center. Upper right is 
a picture of the entire 1947-48 
orchestra personnel. A portrait of 
Antal Dorati is to the left. 


alities as soloists. Beginning with an all- 
orchestra program October 31 at Fair 
Park Auditorium, the subscription series 
will include as soloists Samson Francois, 
pianist; Joseph Szigeti, violinist; Wil- 
liam Kapell, pianist; Rafael Druian, vio- 
linist; Menahem Pressler, pianist; Mi- 
khal Szekely, basso; Erica Morini, vio- 
linist; Jennie Tourel, mezzo-soprano, and 
Jascha Heifetz, violinist. 

Dallas audiences also will hear their 
orchestra in three special concerts and 
six festival performances which are given 
at popular prices. To Dallas parents, the 
most important concerts to be played by 
the Dallas Symphony will be the ten for 
children, six of these to be played at the 
high schools. 


Symphony 


In 1946 when the first tour date was 
planned, the Dallas Symphony was newly 
organized after war - time suspension. 
With a boldness that has characterized 
its rapid ascent, the orchestra made its 
first bid for outside recognition in the 
traditionally rival city of Fort Worth, The 
fact that the following season Fort Worth 
increased its Dallas Symphony Orchestra 
season to four concerts, to five concerts 
in 1947-48, and to a season of six events 
for 1948-49, is fair proof of the pud- 
ding. 

Since that first Fort Worth date, ap- 
pearances of the Dallas Symphony Or- 
chestra have become the outstanding mu- 
sical and social events of many Texas 
towns. In its second season, 1946-47, the 
orchestra and its magnetic conductor won 
friends for Dallas in fifteen Texas towns. 
Last season two week-long tours in a¢- 
dition to “one night stands” raised the 
out-of-town dates to 22 Texas towns. 

Inquiries about proposed concerts al 
the Dallas Symphony Orchestra are stil 
being received for the current seas0m. 
But, of necessity, the calendar has been 
closed with nearly 60 out-of-town cot 
certs scheduled. Not only are the Texés 
towns which the orchestra has visited i 
previous seasons still among the 36 0 
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HEMEMBER 


One Pledge Covers Many Red Feather Services 


+ 


— 34 AGENCIES — 


Boy Scouts of America 

Bradford Memorial Hospital for Babies 
Camp Woodland Springs 

Catholic Charities 

Catholic Woman's League 
Children’s Bureau 

Children’s Hospital of Texas 
Community Guidance Clinic 
Council of Social Agencies 

Dallas Big Brothers 

Dallas Camp Fire Girls 

Dallas Day Nurseries 

Dallas Girl Scouts 

Dallas Hearing Society 

Dallas Visiting Nurse Association 
Dr. John H. Dean Memorial Home 
Dunne Memorial Home for Boys 
Family Service 

Richmond Freeman Memorial Clinic 
Goodwill Industries 

Hope Cottage Association 

Infant Welfare Association 

Jew'sh Welfare Federation 
Lighthouse for the Blind 

Marillac Social Center 
Neighborhood Recreation Association 
St. Joseph’s Home for Girls 
Salvation Army 

School Lunch Association 
Servicemen’s Emergency Fund 
Veterans’ Service Center 

West Dallas Social Center 

Y.M.CA. 

Y.W.C.A. 





Because Dallas has a 
well managed Com- 
munity Chest uniting 
many appeals — you 
are called on only once 
a year for all of them. 
So when you give—GIVE ENOUGH — 
enough for ALL Red Feather Services for a 
FULL year. 





eS Fs. 

Helping the handicapped is just one of 
the things you do when you make out your 
check to the Red Feather Community Chest 
services. 


Here are some of the others: 


You see that a child is safely born. You 
fight juvenile delinquency with wholesome 
youth services. You keep the clinics and 
health centers doing their great job of medi- 
cal care and healing. You help steady and 
strengthen family bonds. You provide little 
oases of peace and kindly care for the aged. 


And surely the grace of God shines out 
most clearly on earth in the grace of man 
toward man. Your pledge to the Community 
Chest is touched with this kind of grace. 
Make it big — big enough to earry a full 
cargo of human services. 


THIS MESSAGE IS SPONSORED BY A FRIEND OF THE DALLAS COUNTY 


COMMUNITY CHEST 
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the role, but, in addition, there are con- 
certs scheduled for Arkansas, Louisiana, 
New Mexico, and Old Mexico. 


Several factors contribute to the suc- 
cess of the Dallas Symphony Orchestra 
on its tour dates, foremost of which is 
the “honest” attitude of musical director 
Dorati in programming the concerts. 

“There is no difference in audiences,” 
he says. “Good music is good music. 
There is no such thing as a small iown 
in America. Radio, phonograph records, 
and easy automobile transportation have 
made the continent one musically.” 


“TI have never faced an audience any- 
where that did not know as much about 
music as an audience in Carnegie Hall. 
I simply cannot insult them by playing 
down to them, or giving cheap or popular 
music. There is no town or college date 
in the Southwest that doesn’t want the 
same kind of music I would play if I 
were conducting in Carnegie Hall.” 

Only once did an out-of-town sponsor 
think the Dallas Symphony program too 
heavy for his uninitiated town, but the 
wild acclaim of the audience soon cor- 
rected this opinion. 

On tour Dorati conducts concerts with 
the same concentration and preoccupa- 
tion which characterize his Dallas per- 
formances. But the minute the perform- 
ance is finished he is ready and anxious 
to meet and know the citizens of “his 
Texas”. A gracious and entertaining 
guest, his presence at after-concert gath- 
erings is the highlight of the evening for 
the towns’ social leaders. 

In all but a few of the out-of-town 
dates the orchestra is sponsored by a 
local organization or school at a guar- 
anteed fee, thus making the tour dates 
profitable financially as well as from a 
good will standpoint. 


DAVID COMB, formerly with the Vet- 
erans Administration here and in Mont- 
gomery, Alabama, has been named man- 
ager of the Dallas-Fort Worth area for 
the Dal-Tex Service Bureau, an insurance 
inspection and commercial rating firm at 
61214 East Jefferson Boulevard. 


viv #8 
EDWARD P. BENNETT, Jr., is as- 
sistant manager of the Dallas mortgage 
and real estate district for Massachusetts 
Mutual Life Insurance Company. Mr. 
Bennett has been field assistant for Trav- 
elers Insurance Company in Dallas and 
prior to that was associated with his 
father with the Prudential Insurance 
Company. 
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Try This Number for Competent Help!... 


-5181 


SACKS EMPLOYERS SERVICE 


Texas’ Oldest Employment Service 
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ANNING and constant driving 
Pi a score pays off in football... 
and in the game of life, too. For set- 
ting a goal is the first necessary step 
in planning... whether it’s planning 
that next “End—around—play” or 
planning for family or retirement 
security. 

Every man wants his family to be 
protected against an uncertain future, 
and wants to retire completely inde- 
pendent of financial worries. The 
best way, the guaranteed way, to 
achieve this goal is through a Planned 
Program of Life Insurance. 


Your Southland Life Representa- 
tive is doubly equipped to help you 


plan your program. First, because 
he’s a Life Insurance specialist, and 














secondly because, being a family man 
himself, he can understand your 
needs and “tailor make” an insut- 
ance program to fit them. 

Call your experienced Southland 
Life Representative today! Make 
your plans today so that you'll be 
sure to achieve your goal of real, 
lasting family security, now...and 
in the years to come. 
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J. T. PERKINS has been chosen rep- 
resentative in Dallas for the Stanolind 
Oil Purchasing Company, Tulsa, which 
will open a district crude oil purchasing 
office in Dallas. 





E.R. Henderson Account 
In the Advertisers Index of the 
September issue of DALLAS, the 
Graham-Brown Shoe Company was 
not credited to the proper agency. 
The index should have read, “Gra- 
ham-Brown Shoe Company, E. R. 
Henderson and Associates, adver- 
tising agency.” 















Typewriters 
Adding Machines 
Repairs and 

Supplies 


S. L. EWING CO. 


1919 Main Street C-5401 Dallas 
















TELEVISION CONTRACT. J. W. Runyon, president of Radio Station KRLD, seated, is shown signing 
the order for $200,000 television installation from General Electric for the newly licensed KRLD-TV. DICTAPHONE LEADS THE WAY 
Standing behind him are, left to right, Clyde Rembert, managing director for the station; Roy Flynn. 
technical supervisor for KRLD; and Jim Douglas, Dallas representative for General Electric. 
















*One of America's Great and 
———— nn nnd Trusted Trademarks 
FRED L. HAYNES 
District Manager 
Dictaphone Corporation 
216 S. St. Paul R-6117 











Now AVAILABLE! 
to all who need 
accurate figures 


in a hurry. 
e 
PHONE or WRITE us for Jnformation 
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CALCULATING MACHINE AGENCY 





MANUFACTURED by H. a soe = RDING 
= District Manager 
JONES BLAIR FAINT COMPANY 2037 MAIN STREET PHONE C-7946 
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MAJOR development in television 
A installation has been conceived and 
is now in use by W. J. Inman, radioman, 
who owns and operates Inman Radio 
Shop at 2615 Gaston Avenue. 


This is the “doodle bug,” which Mr. 
Inman says takes the guesswork out of 
installation of television sets in homes 
and commercial establishments. 

With 23 years experience in radio and 
a radar specialist for the Navy during 
the war, Mr. Inman has completed all ihe 
advanced training given at the Philco 


Wad BELOW are W. J. Inman, left, and his son W. J. 
Fi Inman, Jr., shown testing the doodle bug. 
—Photograph by Squire Haskins. 











THOMAS, JAMESON & MERRILL 


ARCHITECTS AND ENGINEERS 


$20 NORTH HARWOOD 
BAG E AS 4, e TEXAS 











BUISNESS BUILDER 


Director of Market Research wants to meet Southern Manufacturer 


For 11 years he has helped build businesses by the intelligent analysis of sales and distribu- 
tion. He knows the marketing and advertising research techniques necessary to develop 
established market—open up new markets; to revitalize old products—introduce new products. 


He’s a capable and efficient administrator, with top references, including his present employer. 
He loves the South and Southwest, and intends to locate there permanently. Write to— 


WILLARD P. EVANS 


805 N. Wabash Ave., Chicago 11, Ill. 
Find out specifically how he can help YOU build a more profitable business. 
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Inman’s Doodle Bug 


School in Philadelphia. His doodle bug 
is a contrivance mounted on a truck as 
part of an aerial mast. There is a tele. 
scopic mast which indicates when a clear 
TV picture can be received as the antenge 
is raised and lowered. 

Thus it is possible to determine when 
a house is in a location that will no 
receive TV accurately and even de 
termine which portion of the house js 
best suited for a TV set. 

The doodle bug is mounted so it eap 
be turned in various directions to take 
the guess work out of locating the best 
place for the aerial for TV, a factor 
which is of the utmost importance for 
good reception. 

Mr. Inman’s shop will be located on 
the corner of Gaston Avenue and Central 
Boulevard after the expressway is com- 
pleted. 


Marine-Navy to Aid 
Kid's World 


Kid’s World, Inc., a teen-age guidance 
program successfully launched and 
supervised by The Reverend Vem 
Swartsfager of St. Matthew’s Cathedral, 
will benefit from the first annual Marine. 
Navy boxing tournament to be held 
November 4th in the Dallas Sportato 
rium. 

Both active duty Marines and sailors 
and veterans of the two organization: 
began training early this fall for the 
bouts. Men in the Dallas and Fort Worth 
vicinity are donating their services under 
the promotion of the Dallas Detachment 
Marine Corps League and the Fleet Re 
serve Association. Ed Hall is supervising 
the Marines, and Charles Hause has or- 
ganized the Navy group. 

Father Swartsfager is over-all chair 
man and coordinator for the annua 
event, with John M. Guild as his 
sistant. Maurice Beck has volunteered to 
handle ticket sales in Dallas. Marine 
Sergeant Earl S. Wade, first sergeant of 
the Dallas Leatherneck recruiting offie, 
and George W. Mills, president of the 
Dallas Fleet Reserve Association are 0 
the ticket committee. 

As an added attraction the night of the 
main event, Father Swartsfager will pre 
sent the finalists from the plucky ! 
year-old Dallas boys now battling for the 
1948 Paperweight Champion of 
World title. 
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Have you wondered why 






your favorite Texas dairy 
is named "Tennessee?" 
The founder of this dairy 
was a Tennessee farm boy 







located on 
nd Central 


ay is com- 







who hung out his "Gone 






to Texas" sign back about 
Fair Boosters. Dallas Chamber of Commerce boosters left Dallas last month in 1907. When he established 
chartered buses for a goodwill tour to the East Texas Fair at Tyler to sell ihe Etexans _ himself in his new state, he 
the idea of coming to the State Fair of Texas in Dallas. All the boosters wore ribbon _ found that his biggest crop 
bands around their hats which advertised the State Fair, and also the Opening Day was hay, and that the 
keys which were sold by the Dallas Junior Chamber of Commerce members. Left to _finest way to market hay Q 








right, seen boarding the bus for Tyler are Tom H. Owen, chairman of the iransporta- _was in the form of milk. 
tion committee; Curtis Hancock, vice chariman of the ticket sales committee; Al- 
phonso Ragland, Jr., chairman for the trip; R. L. Thomas, chairman of the speakers’ 
committee; and Louis Charnisky, chairman of the ticket sales. About one hundred 
fifty Dallas businessmen made the trip. 
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He fed his own dairy 
herd, established his 


own milk route, even- 







tually organizing the 
"Tennessee Farm 














R. D. YOUNG, a General Motors me- under the name of “Doc Young, Auto- 
chanic for 35 years, is going into the motive” with offices and shop in a new 
automotive repair business for himself building at 2127 Olive Street. 


Boy's Dairy," a name 
later shortened to 
"Tennessee Dairies.” 
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Today, your dairy is still 
owned and operated by _ ny 
this family who chose ~ 
Texas for its home. Ten- 
nessee Dairies, itself, is 









“native Texan.” 
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TWO Dallas corporations have 


just won bronze “Oscar of Industry” 
frophies on their annual reports 
produced in the Henson plant. 



















































An “Oscar” to SANGER BROS. fof the best of 
Department Store Annual Reports in the nation. 
Our special tribute to Mr. E. P. Simmons, President 
and Mr. C. W. Schwettmann, Vice President. Pro- 
duction by our staff with Charles E. Yeager. Art 
by Frank Oliver and Harriet Phillips Grandstaff. 
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An “Oscar” to THE TEX 
COMPANY far the best o nual 
among Southwestern railroads. Our special 
tribute to Mr. W. G. Vollmer, President and Mr. 
J. B. Shores, Director of Public Relations. Pro- 
duction by Rogers & Smith Advertising Agency 
under the direction of Lovise Wood Allen, 
Account Executive. 


WE SPECIALIZE IN SALES PRINTING FOR INDUSTRY 


R MANY YEARS we have specialized in advertising printing to help business dramatize its 


story — to build prestige, goodwill, employee cooperation and greater sales. 


industrial and financial fields. We hope to be of service to you and we invite inquiries. 


WM. S. HENSON, INC. INTERPRETIVE PRINTING 


DALLAS. FFB 











RAILWAY 
Reports 


In increasing numbers the annual reports, house organs, institutional books, brochures, sales 


manuals and catalogs produced in our plant have won highest regional and national recognition. 


We are proud of our part in serving leaders in railroad, public utility, department store, insurance, 
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Chamber Honors 
Navy Inspectors 


LUNCHEON sponsored by the Dallas Chamber of Com- 

merce last month at the Texas Room of the Baker 
Hotel honored Navy officials who were in Dallas inspecting 
the Chance Vought plant at Grand Prairie. 

“These officers came from Washington to check on the 
progress being made at the Naval Industrial Reserve Plant 
which has been leased to Chance Vought Division of United 
Aircraft Corporation,” according to Rex Beisel, general man- 
ager for Chance Vought’s Dallas operations. 

Although no official report has yet been filed, the officers 
indicated that they were pleased with the remodelling and 
construction under way at the former North American Avia- 
tion war plant, as well as the progress of the move of person- 
nel and office equipment from Stratford, Connecticut 

In the pictures at the right, top, show Mr. Beisel, Mayor 
Jimmie Temple, Captain W.. A. Schoech, director of Plans 
Coordination Division, Bureau of Aeronautics for the Navy 
Department, and Fred F. Florence, master of ceremonies at 
the luncheon. In the lower picture is Robert McCulloch, 
president of TEMCO and Mr. Beisel. 

Dale Miller, Washington representative of the Dallas 


—Photograph by All-Tex Photo Service. 


Chamber of Commerce, has worked with Captain Schoech and 
other Navy officials for many months to help expedite the 
move of the Chance Vought plant to Dallas. 

Other executives for the government who were here for the 
inspection tour were Commander R. J. H. Conn, director of 
Industrial Planning Division for the Bureau of Aeronautics; 
L. N. Thomas, deputy director for Commander Conn; and 
Carl Pfeiffer, head of manufacturing plans branch for ihe 
Industrial Planning Division. 

















TATUM, ALEXANDER and QUADE 
ARCHITECTS and ENGINEERS 
DALLAS Telephone 


Members American Institute of Aichitects 
Members American Society of Civil Engineers 





MURPHY EQUIPMENT COMPANY 
COMPLETE MATERIALS HANDLING EQUIPMENT 


PROSPECT 7-2905 


2229 CEDAR SPRINGS AVENUE 


POST OFFICE BOX 2527 DALLAS, TEXAS 
































“59 Years in Dallas” 


J. W. LINDSLEY & CO. 


Realtors 
Our 59 years’ experience in handling 
Real Estate in Dallas enables us to 
Bive quick and efficient service in fill- 
ing your needs. 
We Specialize in Industrial Property 
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EXTRA PALE BEER 


DALLAS-FORT WORTH BREWING COMPANY «+ DALLAS, TEXAS <=> 
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33 YEARS OF STEADY GROWTH 


In 1915, the Thrift Packing Company idea began, and for 33 years has 


continuously expanded its operations, even during five World War Il 


SN 
GEORGE WESLEY CULIE S 


years of 100% service to Uncle Sam. Our products have gained in public 
President and General Mg, MMe 


favor until today our plant is one of the largest in the South, employing 


STANLEY M. BRATTON 50 to 600 persons—depending upon the season. 
General Sales Manager 


NOW SERVING OVER 26 STATES 


As Thrift products gained in popularity in the home state, orders began 
to flow in from surrounding states until now THRIFT PACKING COM- 
PANY is regularly shipping to 26 states. As materials become available 





even wider distribution will be attained. 


GLENN M. JACKSON TEXAS PRODUCE—TEXAS LABOR 





Procurement Manager 


From the very beginning THRIFT PACKING COMPANY has found 
Dallas to be the ideal location for its operations because of easy accessibility 
to raw products and central distribution. It’s a HOME OWNED industry 


utiliz‘ng Texas Produce and Texas Labor. 


T. J. HORTON 
Processing - Manufacturing 


we aes 
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W. G. McDANEL 
Traffic Manager 


Mountains of Fresh, Green Black-eyed Peas Thousands of cans are handled daily 
—rushed from the garden direct to Thrift. through these modern Processing Retorts. 


PACKING CU 


, A a N = 


ROY HORTON 
Shipping and Receiving 





. « « because folks appreciate THRIFT'S 
FINER QUALITY... BETTER FLAVOR 


' iv PACKING OVER FIFTEEN MEAT AND VEGE- 
42° TABLE PRODUCTS 


J. WILLIAM BALL 2 , ; . 
& Seestanhen? During maximum production periods the plant turns out 180,000 fifteen- 
B. H. JOHNSON 


WESLEY CULE Sy ») 
ind General My MR ounce cans a day. It covers an entire city block and packs some fifteen Chitinain etitiataned 


different meat and vegetable products. Operations today not only include 
the Dallas plant but a modern cannery in the Magic Valley of the Rio 


Grande. 


FAMOUS FOR BLACK-EYED PEAS, CHILI AND 
TAMALES 
RUSSELL H. YORK 


Thrift was among the very first to successfully pack fresh, shelled, green Assteaesis teilidial insta 
black-eyed peas and retain the natural, garden fresh flavor. Very widely 
known also are DELGADO’S CHILI and DELGADO’S TAMALES. 
THRIFT PACKING COMPANY is famous for typically Southern prod- 
ucts, packed under the well-known THRIFT, DELGADO’S, LITTLI 


RASCAL and TEXAS FAMOUS labels. 


W. E. WOOD 
Secretary-Treasurer 


S. B. NEELEY 
Processing - Manufacturing 


Thrift's modern filling and capping ma Careful inspection and culling insures top 
chine capable of handling over 10,000 quality in Thrift products. 
cans per hour. 


NDALLAS, TEXAS 


4 ‘ Sales Representative 
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Fair Park Bank Vice President. Wal- 
ter F. Johnson, formerly vice president 
of the Oak Lawn National Bank, has as- 
sumed the executive vice presidency of 
the Fair Park National Bank. Before join- 
ing the Oak Lawn National Bank in 1946, 


IN DALLAS Last Month 





Mr. Johnson was with the First National 
Bank of Raymondville, Texas, and was 
for eight years assistant national bank 
examiner to the Comptroller of the Treas- 
ury. 
a a 

WILLIAM R. McDOWELL, a native 
of Dallas, has been appointed attorney 
for the Texas & Pacific Railway Com- 
pany with headquarters at Dallas. 


re ¥ 
T. R. STATHAM, Dallas, Magnolia 
Petroleum Company engineer, has been 
named secretary-treasurer of the National 
Association of Corrosion Engineers. 
2 
W. B. STOWERS, formerly connected 
with the Fant Milling Company of Sher- 
man, has been elected vice president and 
general manager of the Bonded Transit 
Company. 
yor 
W. T. PAIGE, formerly a member of 
the sales staff of Libbey’s New York City 
office, has been named manager of the 


Dallas sales office of Libbey Glass Com- 
pany. 



















































Pioneer City Manager. Patrick H. 
O’Donnell, formerly Pioneer city man- 
ager at El Paso, has been named city 
manager for Dallas succeeding Tom E. 
Nance, who has been promoted to super- 
intendent of stations in charge of all sta- 
tion personnel in the 24 cities of Texas 
and New Mexico served by Pioneer Air 
Lines. 
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oil products amounts to. 


The oil industry is producing 


more oil... but its.a big job! 


You have asked the oil industry to produce nearly twice as much 
oil in 1948 as we produced in 1941; that’s what today’s increased use of 


To produce oil, it is necessary first to find it. And finding oil is 
not easy; it’s not like looking for buried treasure; it's not a matter of old 
maps and digging with shovels in romantic spots. The search for oil is a 


hugely expensive undertaking. It is a scientific project on the grand scale. 
It involves a careful study of geology and such feats as measuring the difference in the pull of gravity at differ- 
ent places, and tracing the shock of the miniature earthquake created by setting off a small dynamite charge. 
But with every possible scientific aid, the scientists still can’t say, “Drill ere for oil.” Instead, they say. 
“Drill here and you may find oil.” And these days. about 90° of the exploratory wells find no oil—they are 
what the oi] men cal] “dry holes.” 
Today, the industry is hunting and finding oi] sometimes two miles and more deep in the earth. Humble, 
for example, this year completed a producing well in Chambers County, Texas, that is 12,026 feet deep, and 
many exploratory wells are drilled even deeper. All this makes the search sometimes slow, always expensive. 
and it adds thousands of dollars to the cost of drilling a well. 
But the industry is producing more oil than ever before in its history, and is finding enough additional 
oil to maintain its reserves. You can help this effort by making your personal demands for petroleum reasonable 


and by cooperating with programs designed to conserve oil products. 


HUMBLE OIL & REFINING CO. 








DALLAS « OCTOBER, 1948 


















tro 
Do 
car 





27 


DAI 















trick H. 


ty man- 
ned city 
Tom E. 
© super: 
f all sta- 
of Texas 
neer Ait 





R, 1948 


























New Exchange Club. Andrew J. 
Priest, Dallas attorney, was elected the 
first president of the Oak Cliff Exchange 
Club. Other charter officers are Charles 
A. Small, vice president; Harold W. 
Wright, secretary; and E. B. Wilkins, 
treasurer. Elected to the board of con- 
trol were Earl Crater, Thomas A. Maher, 
Don G. Hazzard, Roy O. Carter, Jr., Os- 
car Chambers, and M. E. Smart. 


LEONARD MARCUS DEAN has join- 
ed the American Beauty Cover Company 
as sales promotion manager. Other of- 
ficers of the company are C. T. Dean, 
president; Kiel D. Sterling, vice presi- 
dent; and Charles Thompson, secretary 
and treasurer. 





id 5 ¥ 

f RANK BRIGGS, formerly connected 
with J. C. Briggs & Associates, manu- 
facturers’ representatives of national fur- 
niture houses, has opened his own busi- 
ness, the House of Lamps at 2219 Cedar 
Springs, featuring individual pieces of 
furniture of exclusive pattern. 

t oA of 

HERMAN L. PHILIPSON, Jr. has 
joined his father, Herman Philipson, in 
the operation of Philipson’s, a women’s 
and misses’ wear store on Elm at St. Paul. 
He is a graduate of the Harvard Graduate 
School of Business Administration. Six- 
ty-five years ago, Herman Philipson’s 
father founded L. Philipson Cigar Com- 
pany as the first wholesale cigar distrib- 
utor in this section of the nation. Herman 
worked for his father and then went into 
the newspaper field. In 1930 he opened 
Philipson’s on Main Street. In 1940 the 
store was moved to its present location in 
the Tower Petroleum Building. 

















American Airlines Assistant. Allan K. 
Lynar, veteran of nine years’ service in 
American Airlines’ sales department, has 
been appointed assistant to American's 
southern regional vice president, M. D. 
Miller. Mr. Lynar replaces D. W. Camp- 
bell, who has resigned to enter the in- 
surance business. 


v f .# 


CHARLES E. GAINES, former asso- 
ciate director of the Institute of Insur- 
ance Marketing at Southern Methodist 
University, has become agency director 
for the Great National Life Insurance 
Company. 
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Available for immediate erection! 
Write for Illustrated Booklet oma f Dallas 15, Texas 


BLUE DIAMOND CoO. 


2722 Logan Street DALLAS 
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With Permanent 


Fire-Resistant 


QUONSETS 


Any Length! 


WIDTHS: 20, 24, 32, 36, 40, 60, 80 


and 100 feet! 
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Without obligation, please send me illustrated 
“Quonset” booklet. 
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H-7611 
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CLAIBORNE H. JOHNSON and J. 


respectively to the public relations com- Dallas chapter. 
mittee and research committee of the Na- 


tional Association of Cost Accountants. JOE IRWIN, for the past 33 years a 
Mr. Johnson is an official of Fleming & Dallas real estate broker, has moved into 
Sons Paper Mills, and a past president new and larger quarters at 100714 Main 


of the Dallas chapter of NACA. Mr. Street. 


White is an officer of the Murray Com- 
KIERNAN WHITE, have been appointed _ pany and immediate past president of the 





BROAD & NELSON 


ARCHITECTS, ENGINEERS, PLANNERS 
BURT BUILDING DALLAS—R-2309 
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Your Family Will N eed 
Money Management Most 
When You pore Unable 


To Supply 7 


Experienced, specialized attention to the requirements of 





your estate costs the same moderate fee a less experi- 


enced executor may receive. 


To conserve your estate for your family, plan now with 
the aid of your attorney and the Trust Department of 


this bank. 


There is no obligation to a discussion either at the bank 


or in your office. 


Trust Department 








National723% 


“Oldest Trust Department in Dallas’’ 
























New Vice President. Elevation of W,. 
Tim Welch as vice president of Everts 
Jewelers has been announced. Mr. Welch 
was personnel and sales promotion man- 
ager. Before joining Everts in October, 
1945, Mr. Welch was associated with 
New ‘York and Dallas advertising agen- 
cies and served in the Navy from April, 
1942, until October, 1945. Currently 
president of the Dallas Jewelers Associa- 
tion, Mr. Welch is active in the Dallas 
Junior Chamber of Commerce, the Dal- 
las Adveftising League, and the Dallas 
Big Brothers, and is a member of the 
Northwood Club, Dallas Fellowship Club 
and the Dervish Club. 


ROBERT H. SCHOBER, a specialist 
in baking, and PHILIP VOGEL, a certi- 
fied public accountant with a number of 
years of experience in the food industry, 
have joined The Sche-Rose Corporation. 
Mr. Schober will be in charge of the 
enlarged production and Mr. Vogel will 
be in charge of the general over-all man- 
agement, 
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With Crook Advertising Agency. 
David Kittrell, Jr., formerly advertising 
director for Ayres Compton Associates, 
has joined the Crook Advertising Agency 
as director of research and media. 
pog¢g 

ED FITE and ROY CALVIN have 
been appointed division sports editor and 
Dallas Bureau manager respectively for 
the United Press at Dallas. Mr. Fite is a 


veteran sports writer, having covered 
Southwest Conference games for several 
years. Mr. Calvin, former Kansas City 
night manager, has been Texas state 
editor for United Press. 
a ae 
HARRY BYRD KLINE, director of 
the Southern School Assemblies of Dal- 
las, has been elected president of the Na- 
tional Schoo] Assembly Managers’ As- 
sociation. yor 
A. B. BOGAN, who has been in the 
transportation business in Dallas forty 
years, has been appointed Dallas repre: 
sentative for the Wells Fargo Carload- 
ing Company, Inc. 
7 if y 
W. H. HIDELL, Jr., and H. G. DECK- 
ER, Jr., partners in a new Dallas firm 
of architects, have moved in offices at 
2715 Oak Lawn. Hidell and Decker will 
do architectural designs for residential. 
commercial and industrial firms as part- 
ners. 
7 oA 5 
BOB SHIVE and J. W. }.1CKS have 
opened the Skillman Hardware and Ap- 
pliance Store in the new Skillman-Live 
Oak shopping district. The new store fea- 
tures General Electric appliances. 


Dallas Credit Adjustment 
Bureau Opens Offices 

A new collection service designed to 
meet the needs of merchants, manufac. 
turers, professional men, and others 
who extend credit in the growing Dallas 
area has been announced by J, R 
(Bob) Lane, manager of the Dallas 
Credit Adjustment Bureau. Offices of 
the new firm have been opened in the 
Andrews Building. 

A native of Dallas with 25 years ey. 
perience in the credit and _ collection 
business, Mr. Lane is a former district 
manager for General Motors Accept- 
ance Corporation in San Antonio and 
conducted his own finance business jp 
Houston. 

Associated with Mr. Lane in the own. 
ership of the Dallas Credit Adjustment 
Bureau is Elmer J. Price who has been 
associated with commercial organiza- 
tions and publications in the Dallas 
Southwest for more than thirty years, 
Mr. Price served the Texas Manufac- 
turers’ Association as Dallas manager 
for many years, and was also associated 
with the South Texas Chamber of Com- 
merce and the Associated Employers of 
Texas. 
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Dixie Chrome was fortunate to 
have started in Dallas. In two short 
years, we’ve acquired nation-wide dis- 
tribution and a fast-growing export 
business. Today, we’re one of the 


major suppliers in the Chrome Fur- 


DINE. CHROME PRODUCTS, Inc. = 


2815-17 MAIN STREET o 


an important factor in our success. 


DALLAS, TEXAS 


niture Field. We know that Dallas’ 


superior Business “Climate” has been 
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Department Commander. William 
McCraw, a native of Dallas and a former 
attorney general of Texas, was elected 
Texas Department Commander of the 
American Legion for the coming year at 
the recent convention in Corpus Christi. 
Now general counsel for the Variety 
Clubs of America, Mr. McCraw served 
overseas in Texas’ 36th Division during 
World War I, and was first in North 
Africa and later commanded a floating 
aircraft repair unit in the Pacific during 


World War II. 


CLOUD 


Employment Service 


"The Right Person for the Right Position” 





Since 1929 


Solve your personnel problems 
by calling... 


R-9581 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 


MRS. NELL B. CLOUD, Manager 


liberty Bank Building 
DALLAS 1, TEXAS 


No Cost to the Employer 
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Let Us Demonstrate The 


WORLD’S FASTEST 
ADDING MACHINE 


For You Without Obligation 
Call Central 7989 or Central 8823 


CLARY 


MULTIPLIER CORP. 
1624 Bryan... Dallas 







e solve problems in sheet 
metal. Commercial and 
industrial installations; 
heating and air-condition- 










ing duct work, gutters, downspouts, 
ventilators, sinks, and drain boards. 
Bring us your sheet metal problems 
and we'll find the quickest, cheapest, 
and best way to solve them. Phone 


CONTRACTORS . ENGINEERS 
3013 CANTON ST., DALLAS, TEXAS 





PROTECTION UNLIMITED 


Is Assured When You 
Ship Your Product 
In Gaylord Boxes 











GAYLORD 
CONTAINER 
CORPORATION 


DALLAS, TEXAS 
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Crotty Heads Agents 

Willard Crotty, CPCU, head of the 
Insurance department of J. W. Lindsley 
& Company, was elected president of the 
Dallas Insurance Agents Association. C. 
M. Patrick and J. Frank Holt were chosen 
vice presidents; Porter Ellis, secretary- 


The board of directors, in addition to 
the officers, include Hal A. Gulledge, 
the immediate past president, Carl Hunt, 
Charles Eversole, Arthur E. W. Barrett, 
Fred Mallinson, Joe N. Westerlage, Floyd 
Garrett and Roy Thrash. 


ED ARCHBOLD has been appointed 
southwest regional sales manager for 
General Fire Truck Company. Dallas will 
be headquarters for the region, which in- 
cludes Texas, Oklahoma, Louisiana and 
Arkansas. 

Af 3 A 7 


JAMES C. GATES, former territorial 
manager for General Motors Acceptance 
Corporation in the Detroit office, has 
been appointed district sales manager 
for the Dallas area of Kaiser-Frazer 
Sales Corporation. 


_f y if 


MRS. LENA R. NICHOLSON, who has 


been in music business in Dallas twenty- 


treasurer; and Alfonso Johnson, man- eight years, has accepted a position with 
ager. E. G. Council’s Music Shop, 1009 Elm. 





312 BURT BUILDING 


CHAPPELL, STOKES AND BRENNEKE 


CONSULTING ENGINEERS 
INDUSTRIAL PLANTS * MUNICIPAL IMPROVEMENTS © STRUCTURAL DESIGNS 
—DALLAS— 


CENTRAL-5185 








at Lakeside-2174. 








business or social functions. It is completely air conditioned, attractively deco- 
rated with photo-murals of air scenes. Music-by-Muzak if desired. Plenty of 
free parking space for your guests. Complete hotel facilities adjacent for those 


from out of town. For information and reservations, call our Catering Manager 


LOMA ALTO HOTEL 


Lemmon Avenue at 


photo associates by MAX 


The Flight BOOM « 1+ coos, «in coon 


facilities for your sales meetings, luncheons, dinners, banquets, and other 


Loma Alto 
William G. Marlin, Manager 








ae 





Gulf Oil District Sales Manager. 
M. C. Gibler, former district sales man- 
ager for Gulf Oil Corporation in the 
Abilene headquarters, has been named 
district sales manager for the Dallas dis- 
trict suceeding J. A. Wilson who has gone 
to the Houston office as a member of the 
executive staff, 
f f ty 

E. H. WATKINS, former Western re- 
gional sales manager at Oakland for In- 
ternational Harvester Company’s motor 
truck djvision, has been appointed to 3 
similar position in the Southwest ares, 
with headquarters at Dallas. He succeeds 
C. C, Vaughan, who is being transferred. 
Mr. Watkins became a regional manager 
for International Harvester in 1946, in 


Skales 


a f ment— 
ploy 


“A Superior Service” 


Call R-5801 


and let us help you with your 
personnel problems. We offer 
complete, efficient service. 





MRS. SUSIE L. SKILES 


506 Southwestern Life Building 
DALLAS 








No Cost to Employer 
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Heads Oak Cliff Chamber. T. Y. 
Hill, vice president of the Oak Cliff Bank 
& Trust Company, has been elected presi- 
dent of the Oak Cliff Chamber of Com- 
merce. Shelby Cox was reelected legal 
counselor. Jack Hudgins was named 
treasurer, and Guy Draper will continue 
as manager. Newly elected directors for 
two-year terms are J. C. Anderson Jr., 
Harold Bridges, R. G. Coghill, James C. 
Dycus, R. F. Ford Jr., Earl Hayes, M. D. 
Love, Roland Pelt, and Angus Wynne 
Jr. Those chosen for one year are C. D. 
Austin, Avery Mays, Louis Kimple, J. 
Boyd Phillips, Roland Ellis, Charles G. 
Rick, Clyde A. Wherry, and W. J. Bryan. 
President Hill named four vice presidents 
from the board of directors to head divi- 
sions of the Chamber. They are Mr. 
Bridges, retail division; Mr. Love, streets 
and highways; Mr. Wherry, industrial ; 
and Mr. Wynne, membership. 
—- 
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; VISUALIZATION \ 
and PLANNING 


YOUR ADVERTISING 
For MORE RESULTS! 


Whatever your Aubert prob- 
lem is, our experience of more 
than 20 years in publication and 
advertising work can help you 
get more for your advertising 
dollar. Write or telephone for an 
appointment. 
e 


BOOKLETS @ FOLDERS ® BROCHURES 
MAIL © PUBLICATION ® RADIO 


PERRY Advertising 


GERALD F. PERRY 
523% South Ervay St. ] 


A Telephone Riverside 5612 a 
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R. F. TEMPLE, assistant Dallas f- 
nance director, was elected president of 
the Municipal Finance Officers Associa- 
tion. K. A. MOORE of University Park 


was elected vice president. 


$< # 

J. N. WHITEHURST, car dealer and 
dealer executive in the Southwest since 
1921, has been appointed general man- 
ager of the Dallas Automotive Trades 
Association, new car dealers group. 

ae ag 

THOMAS A. GENTLE, Jr., formerly 
with the Southern Aircraft Corporation, 
Garland, where he was director of in- 
dustrial relations for six years, has been 
appointed personnel director of the 
Southwest Automotive Company. 

. 

JOHN C. STOUGH, formerly associ- 
ated in the sales department of the United 
States Rubber Co., has been appointed 
sales representative of the Hotel Adol- 
phus. 

e+ # 

F. A. LEFFINGWELL, Dallas has 
been named a member of the national 
user panel of the Transportation Asso- 
ciation, a cooperative project aiming at 
resolving the issues of transportation 
problems and at assisting the House Com- 
mittee on Interstate Commerce. 


MISS GLADYS LOUISE RUSSELL, 
formerly with a Fort Worth department 
store, has joined the staff of the Jack 
and Jill Shop in Oak Lawn. Extensive 
remodeling and redecorating program is 


being planned at the shop, recently 
bought by Allan Klein and Nat Ziman. 


(ror SERVICE 


At Its 
VERY BEST 


* 










Bring your car to 
us for service and 
repairs . . . you'll 
always RIDOUT 
with SATISFAC- 
TION. 


Everything for Your Ford 


= 1 Pacific caians R-5055 
ir 








Bis or small... 
Tall or short... 
Thin or stout... 
We have the 
size and type 


to fit you... 


Home of 








Hart Schaffner & Marx 


SECOND FLOOR 





EXTRA SHORT 


Baars men _ are 
fro’ 


LONG STOUT 


For men who are 


72" wo 34" 3’ 10” to 6’ 1” 








45 

















—Photographs by Squire Haskins, 


Holiday Celebration 


ALLAS took a holiday and Holiday Magazine gave 
Dallas business men and women a party to remem- 
ber them by last month at the Hotel Adolphus. 


At the reception held at the Roof Garden by Curtis 
Publishing Company, publishers of Holiday, these were 
a few of the people honored. Top to bottom, left, J. B. 
O'Hara, chairman of the board for Dr. Pepper Company, 
and G. B. McCombs, sales division representative for 
Curtis Circulation Company in Dallas; E. DeGolyer, of 
DeGolyer and MacNaughton, and E. Hubert Ulrich, 
assistant to the president of Curtis Publishing Company; 
Mayor Jimmie Temple, Fred F. Florence who is presi 
dent of the Republic National Bank, J. O. Robertson who 
is Dallas branch manager for Curtis Circulation Com 
pany, and Dudley Binyon, vice president for the Mercar- 
tile National Bank; R. L. Thornton, Sr., chairman of the 
board for the Mercantile National Bank, Ted Patrick, 
editor of Holiday, J. Ben Critz, vice president and gen- 
eral manager of the Dallas Chamber of Commerce, and 
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A. E. Klemmendson, regional manager 
for Ford Motor Company; and at the 
bottom, Wilmer Hansen, assistant to the 
editor of Holiday, Miss Toni Robin, 
fashion editor for Holiday, Mr. Patrick, 
Mr. Ulrich, Mr. Thornton and Mayor 
Temple. 

Top inset is of Miss Robin. Underneath 
her is a picture including Mr. Florence, 
S, J. Hay, president of Great National 
Life, Randell Gilbert, president of the 
Federal Reserve Bank in Dallas and 
Roger L. Simpson, district sales manager 


| for Curtis Circulation Company. Upper 
 zight is a picture of Mr. Florence, Mr. 


Patrick and John Buckley of the adver- 
tising department for Holiday. 

Bottom right shows Elizabeth Ann 
McMurray, owner of McMurray’s Per- 
sonal Book Store, Ray C, McLarty, vice 
president of Curtis Circulation Company, 
and Lawrence Marcus, vice president of 
Neiman-Marcus eating some of the elabo- 
rately prepared hors d’ouvres served by 
the Curtis Company. 

Starting with the October issue, Holi- 
day will have three issues devoted to the 
epic of Texas. The first issue told of 
Dallas, Fort Worth and Houston. The 
November and December issues will con- 
sider the southern, and the west and pan- 
handle portions of the state, respectively. 


Public Relations Firm 
To Promote U. S. 80 

Ayres Compton Associates, Dallas 
public relations counsel, has been ap- 
pointed by the National U. S. Highway 
80 Association to make a survey, and 
direct the preliminary publicity and ad- 
vertising preparatory to a comprehensive 
public relations program. Highway 80 
Association plans to launch their full 
plans early in 1949, 

The 2,600-mile all-weather trafficway 
stretching from Savannah, Georgia, to 
San Diego, California, is supported by 
Chambers of Commerce and diversified 
business interests located on and con- 
tiguous to the transcontinental express 
boulevard. 

O. H. Koch, Dallas consulting engi- 
neer, is a member of the board of direc- 
tors and chairman of the public relations 
advisory committee. 

An elaborately illustrated highway 
guide extolling the historical spots and 
scenic sights on or adjacent io Highway 
80 is now being prepared by Mr. Comp- 
ton and his associates, Edward L. Sealey 
and Richard E. Burnett. The highway 
guide will be distributed in cities on 
U.S. 80 from coast to coast. 





GEORGE MALSED, who will have 
headquarters in Dallas, has been ap- 
pointed sales manager for Admiral ra- 
dios, radio-phonographs, television sets, 
electrie ranges and refrigerators for Ok- 
lahoma City and the states of Texas and 
Louisiana. 


: 


Emp loyment 


a 


PHONE 


R-1004 


} We specialize in office, sales and 
} technical positions— 


’ No Cost to Employer! 


Mrs. Juanita Salter 
Owner and Manager 
Suite 501-2, Irwin-Keasler Bldg. 
Dallas, Texas 
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All 34 Community Chest 
agencies depend on you 
to do their job. Needed 
is $1,401,333 to do that 
job. “Give a day’s pay 
to do the job today !” 


Oa 








DALLAS COUNTY ¥ 










enough! 
for all 34 


Dallas Rail oy 
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S. J. HAY, president of the Great Na- _ Dallas Citizens Council. Mr. Hay will fill 
tional Life Insurance Company, has been a vacancy left by the recent death of 
elected to the board of directors of the Charles F. O’Donnell. 














1006-8-10 Fidelity Building Phone R-4786 Dallas 2, Texas 






professional, technical, office, sales 


Epitu L. SEWELL, Co-Owner, Manager ¢ James F. Gump, Co-Owner, Business Manager 









New Insurance Supervisor. George f. 
Traylor, former personal producer for 
























































































the Dallas Agency of State Life of Texas, 
| has been named supervisor of agencies dire 
BUY YOUR for State Life Insurance Company of part 
Texas. ices 
aca meets a to 
Motoita PHIL J. MAHER has been named Dal- | = — 
= las district manager for Acme Visible 
TELEVISION Records, Inc., with offices at 2017 Cedar A 
Springs. J. M. MILLS will be a direc yas 
AND YOUR representative for Acme in Dallas. a 
e PUBLIC ADDRESS SYSTEMS i x a a Adv 
2  SUTGEATIC Chlabaeae Leite $199.95 W. R. CARR, former cashier in the 
FROM— Dallas offices of the Texas & Pacific Rail- T 
CHANDLER SOUND EQUIPMENT COMPANY way, has been appointed Dallas freight Bhai 
2913 GASTON AVENUE HERBERT CHANDLER, Manager PHONE T-9929 agent succeeding O. E. BELLOMY who 194§ 
—Call Us Today and Get the Best for Less— is now superintendent of the motor trans- pres 
port. who 
| ee Ae orga 
WALLACE CANTWELL, past presi- F.B 
29) YEARS IN A GROWING DALLAS dent of the Dallas Association of Acci- DR. 
dent and Health Underwriters and mem- tary 
ber of the Dallas Association of Life New 
Underwriters and of the Life Managers LIN 
Club, has been made vice president in *. 
charge of the group and franchise de- DR. 
partment of the Reserve Life Insurance LEF 
Company of Dallas. ais 
BENNETT & CRITTENDEN 
Architects 
RECENTLY ENLARGED PLANT OF rete 
THE SOUTHWEST TABLET MEG. CO. maa Ae eo 
Manufacturing a complete line of —— 
“ALADDIN” SCHOOL TABLETS and SKYBLEN SOCIAL STATIONERY 
cessed PHOTOSTAT PRINTS 
ROLL and FOLDED TICKETS, COUPON BOOKS and NUMBERED PRINTING 
E. H. PERRY, Jr. E. H. PERRY T. A. HARRIS Southwestern Blue Print Co. 
2110 CORINTH STREET DALLAS, TEXAS sainn tenant teile Phone C-8084 " 
—————————————— — 
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LANDAUER and GUERRERO 
CONSULTING ENGINEERS 

Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 

Design and Supervision 







4801 Lemmon Avenue J-8-9562 
















HERMAN 
ENGINEER * 
2812 FAIRMOUNT STREET, DALLAS 4 






CONSULTANT 
CENTRAL 6931 












Unpaid Accounts 































 — ao «&Y ARE NOT—MONEY IN THE BANK, UNTIL 
reorge F. ; : PROPERLY CONTACTED—AND COLLECTED 
ucer for Fakes’ Interior Decor Director. 
rf Texas, Milton W. Kingcaid has been appointed WE ARE COLLECTION SPECIALISTS 
agencies director of the interior decorating de- NO COLLECTION ...NO CHARGE 
pany of partment at Fakes & Company. The serv- 

ices of the decorative staff are available Nationally Affiliated 

————= to the store’s customers without charge. 








an | ——— | Dallas Credit Adjustment Service 























Visible - —— : 
7 Cedar ALFONSO JOHNSON, executive sec- 208 Andrews Building J. R. (BOB) LANE, Manager Phone C-5298 
‘ retary for the Dallas Insurance Agents 
a direct Ae . 
o Association, has been reelected executive 
a secretary for the Tenth District of the 
ia Advertising Federation of America. 
r in the 


, ne @ 
fic Rail TRAVIS T. WALLACE, who was a aia 
Pai chairman of the Dallas Health Museum’s potion tongt mando 
who ? orn ; 
poe | 1948 fund drive, was elected museum snail itabidiiaiin ihiiaae 


president succeeding R. L. THOMAS 
who has headed the Museum since its 


organization in October, 1946. HAROLD 


t presi F. BOSS was reelected vice president and we 
f Acci- DR. 0. M. ROUSE was reelected secre- 





d mem tary. Mr. Thomas was elected ireasurer. 
of Life J New trustees are JOHN HENRY, PAUL PHOTOGRAPHERS 
anager: LINDSEY, BEN WOOTEN, HAROLD 4151 Commerce Phone 17-7477 








dent in H. WINEBURGH, DR. TOM SMITH, 
rise de- DR. FRANK SCHULTZ, LEWIS B. 
surance LEFKOWITZ, and Mrs. W. F. WATERS. 
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‘ S. J. NADEL, CLU. 
E so SOR EENES BANK STOCKS—INSURANCE STOCKS — PUBLIC 
Life Insurance Counselors 
2006 Tower Petroleum Building UTILITY, PREFERRED AND COMMON STOCKS — 
" canon CORPORATION BONDS—MUNICIPAL BONDS 
ae Your inquiries are invited. 
——— 
Oldest Trust Company in Dallas 
T. C. FORREST, JR. * Specializing in Investment Stocks and ]} ods 
Consulting Engineer 
Co. - — Building DALLAS UNION TRUST ee 
° e 
oot i iia speed 502 DALLAS NATIONAL BANK BLDG. DALLAS, TEXAS 
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Boiler Works of Dallas, bought the con- 


trolling interest in the $2,000 corporation 
and became president and general man- 
ager. 


Dallas Tank Company’s first product 
was a gasoline truck tank, most of which 
were purchased for hauling gasoline di- 
rect from the Eastex oil fields. Later, they 
began the fabrication of storage tanks, 
which, incidentally, were too large for 
the little shop so that it was necessary to 
weld them outdoors. 


In 1936, the company added stream- 
lined gasoline truck tanks for major oil 
companies and began experimenting on 
the production of butane-propane gas 
systems which were later marketed 
through licensed dealers under the trade 
name “Economy.” 


One of the first in the industry to 
convert to the manufacture of ware 
equipment, Dallas Tank Company built 
hot water storage tanks for army camps, 
peg top buoys, floats, gasoline skid tanks, 
bomb shipping rings, torpedo tubes, and 
thousands of pontoons. 


Today, Dallas Tank Company has a 
capitalization of $400,000, occupies a 
414-acre tract of land at 201 West Com- 
merce Street one mile west of the Dallas 
County Courthouse, and employs more 
than 150 people. 


Mr. Banks’ wife, Mrs. Jewel Marie 
Banks, serves the firm as vice-president, 


and Mrs. Sue Gibbons who joined the 


















































MODERN home of the world-famous McGaugh Hosiery Mills, makers of Airmaid nylons and Airmate 
socks for men. 


company in 1937 is secretary-treasurer. 
Mr. 


Malcolm V. Reed is assistant to 
Banks, William H. Irwin is works man- 
ager, and W. C. Leahy is general super- 
intendent. : 


CONTINENTAL BATTERY 


Pioneers in bringing one of the first 
storage battery manufacturing plants 
into the Dallas Southwest are the men 
behind the Continental Battery Manu- 
facturing Corporation, 1910 South Pearl 
Street. 

H. L. Freer, president of the company, 
and Ralph W. McCann, executive vice 
president, are the men whose foresight 
proved better than the hue and cry estab- 
lished by the majority of manufacturers 
throughout the country who could not 
see the wisdom in establishing a storage 
battery manufacturing plant in a region 
where there was no trained labor in that 


field. 


AS LONG as a 30-story building is this paper making machine which is in constant use at Fleming & 
Sons, The Southwest's largest paper mills. 





















“In the discouraging depression year 
of 1932,” Mr. McCann said, “we de. 
ermined that the Southwestern area was 
being very poorly supplied and serviced 
with storage batteries which had to be 
shipped here at great expense. The bat. 
tery construction done in the North and 
the East was not in accordance with 
climatic demands of this region, and in 
that we found an encouraging factor. We 









vee 


pioneered the manufacture of storage | 


batteries here, starting in a small way on 
Washington Avenue in an old garage 
building.” 

Early buyers were skeptical that the 
established quality and price could be 
met, but Mr. McCann and his associates 
had had the technological training that 
allowed them not only to meet this com- 
petition but to reduce costs and improve 
the quality for users in this climate. 





The steady growth of Continental § 
Battery Manufacturing Corporation has f 


been a reflection of the faith of its of 
ficers and their employees. Today, Con- 
tinental maintains branch offices in 
Houston, and their sales are international 
in scope. The products include premium 
line of Continental Glass Insulated bat 
teries and the distributor line of Univer 
sal batteries. 


SOUTHWEST TABLET 


Owned by three partners—E. H. Perry, 
Sr., E. H. Perry, Jr., and T. A. Harris— 
the Southwest Tablet Manufacturing 
Company, 2110 Corinth Street, does é 
tremendous business which is confined 
to the seven states generally thought 
as being southwestern. 


—— ee 


“Our situation is a bit different irom 


that of most Dallas home industries,” @ f 


cording to Mr. Harris, “in that our platt 


was destroyed by fire in June, 1942. Al f 
that time we had about 43,000 squat & 
feet of factory space. A lot of army bus: F 
ness caused us to have to run extra shift: F 
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in some departments and we had nearly 
two hundred employees. After the fire, 
and due to war restrictions, we found it 
dificult to resume production on the 
same level. However, we managed to buy 
a practically new building with about 
45,000 square feet.” 

With the removal of building restrict- 
tions, they added 20,000 square feet to 
their building in 1947. They are stil] 
buying new machinery, as some of their 
equipment is especially-built and has to 
be manufactured to order. School sup- 
plies, including the famous Aladdin 
brand, and social stationery make up a 
large part of their products. 


THRIFT PACKING 

Thrift Packing Company, 3914 Pacific 
avenue, already one of the largest 
packers of canned meats and vegetables 
in the South, plans an expansion program 
which includes not only an increase of its 
present productive capacity but an addi- 
tion of many new items to the Thrift line. 

At the present time Thrift packs 15 
different meat and vegetable products 
with others to be added soon. 

“In the very near future, Thrift Pack- 
ing will enter another field, that of 
packaging dried foods, thus substantially 
enlarging the scope of their operations,” 
according to George W. Culler, president. 

Among the very latest types of machin- 
ery installed in the Thrift plant are the 
new ripple washer which cleans faster 
than the old methods and insures cleaner 
products; modern capping and sealing 
machines, which are capable of sealing 
18,000 cans per hour and huge pressure 
cookers, 72 inches in diameter and 7 feet 
tall, which hold four baskets of approxi- 
mately 120 cans each for the cooking 
period. 

Thrift Packing purchases their raw 
materials from Texas and surrounding 
territory and the finished products are 
shipped to more than 26 states. 

Thrift was among the very first to 
successfully pack fresh, shelled, green 
black-eyed yeas. They found a method 
to successfully can black-eyed peas so 
as to preserve that natural, garden fresh 
flavor. There has been an increasing de- 
mand for these peas and today they ap- 
peal not only to people in the south, but 
in the north, east, and west as well. 

This company took over the packing of 
the famous Delgado brand of chili and 
tamales in 1919 when the plant boasted 
only one kettle and a retort. Today, with 
two 165-horsepower gas-fired boilers 
and a patented tamale machine which 
assures automatic packing and occupies 
two floors, the plant turns out this 
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LEFT TO RIGHT, Sam Brin, vice president; Raymond Brin, executive vice president, E. Garonzik, 
secretary-treasurer, and Herbert Brin, founder and president for Hydrotex Industries. 


typically southern food product at the 
rate of 403,000 tamales a day. 

The Thrift Packing Company is one 
of the largest in the South. During maxi- 
mum production periods the plant turns 
out 180,000 fifteen-ounce cans a day. It 
covers an entire city block and employs 
50 to 600 persons, depending upon the 
seasons. During the 1943 drought, the 
company helped the government can 
roast beef and its peak period averaged 
from 25 to 30 carloads of boned meat a 
day, shipped from five packing houses 
which were working 24 hours a day to 
supply the demand. 

Officers for Thrift besides Mr. Culler 
include B. H. Johnson, chairman of the 
board; J. William Ball, first vice presi- 
dent; W. H. Fuqua, vice president; W. E. 
Wood, secretary-treasurer; and Stanley 
M. Bratton, general sales manager. 


McGAUGH HOSIERY MILLS 


McGaugh Hosiery Mills, manufactur- 
ers and distributors of Airmaid nylons 
and Airmate socks and ties, is one of the 
fastest growing firms in the Southwest. 
Originally founded in 1929 by Calvin C. 
McGaugh, under the name of McGaugh 
Hosiery Company, it was incorporated 
in 1931 as McGaugh Hosiery Mills with 
Mr. McGaugh as president. At that time 
it had $25,000 capital, an indebtedness 
of $60,000 and five employees. 

Without adding outside capital the 
company has constantly expanded, has 
paid off the original indebtedness and to- 
day has a capital and surplus in excess 
of $750,000 with assets of over a million. 
It employs about 300 persons, has an an- 
nual pay roll of approximately $750,000. 
Mr. C. C. McGaugh is still president of 
the firm. 


The million-dollar expansion program 
started in 1945 is already past the half- 
way mark, most of the money being spent 
for new buildings, new machinery and 
real estate. 

Some of the best architects and en- 
gineers in the country have collaborated 
on the building plans. Glass insulation, 
complete air conditioning of all plants 
for controlled production, pipes imbed- 
ded in the floors that circulate hot water 
in winter and cool water in summer. The 
most modern engineering developments 
available have been incorporated in Mc- 
Gaugh’s plans. 

In Dallas, the new general offices, ship- 
ping, dyeing and finishing departments 
are almost completed. Expansion is well 
under way in the New Braunfels knitting 
mill, and $350,000 worth of machinery 
is on order to be delivered as soon as it 
is available. 

Airmaid hosiery, and the matching 
line for men, Airmate socks, cravats, and 
handkerchiefs, have been sold exclusively 
in drug stores since the birth of the com- 
pany in 1929, Outlets now include drug 
stores in all the 48 states and Alaska, 
and when supplies are adequate merchan- 
dise is exported to South Africa. 


TRANSMISSION MACHINERY 


One of the infants in Dallas home in- 
dustry, but one which has already shown 
that it is a big-timer is the Transmission 
Machinery Corporation of Dallas with 
Hugh B. Williams as its president, J. R. 
Martin, vice president and general man- 
ager, and C. G. Unlaub and J. R. Brance 
as vice presidents. 

Transco was founded in 1945 for 
sheave manufacturing and V-belt drive 
engineering service, and is now manu- 











facturing and distributing practically all 
types and sizes of sheaves to dealers and 
distributors through the United States 
and Mexico. A three and one half acre 
site at 2945 Oak Lane has a pattern shop, 
foundry, machine shop, offices, and ware- 
houses for Transco. 

The company distributes B. F. Good- 
rich V-belts, and manufactures combina- 
tion grove for A and B section belts; 
Boltrim, Q. D., Specials, and LD inter- 
changeable hub and rim sheaves. The 
latest development to be made by Transco 
is the LD sheave. This new design en- 
ables various diameter rims to be 
mounted on the same hub, or hubs of 
different bore to be mounted on the same 
size rim, allowing users much greater 
selection of their needs from minimum 
stocks. 


FLEMING PAPER COMPANY 


Fifty-five years of progress and serv- 
ice to the Dallas Southwest is the sterling 
record of Fleming & Sons, manufacturers 
of high quality paper. For four genera- 
tions, the Fleming family has been en- 
gaged in papermaking. In 1893, John 
G. Fleming came to Dallas and bought 
a small papermaking plant on the edge of 
Oak Cliff; the first paper mill in the 
Southwest. His sons, Walter L. Fleming 
and Ervin T. Fleming, were two of his 
five employees. 

Today, the vast paper manufacturing 
plant of Fleming & Sons, Inc., is the 
largest of its kind in the Southwest, and 
extends over nearly 200.000 square feet. 
Its weekly production is more than a 
thousand tons. Day and night operations 


which run seven days a week are main- 
tained by the 250 employees. 

“There is only one reason for the 
success of pioneers in any field,” accord- 
ing to the late E. T. Fleming. “You must 
either manufacture as good a grade of 
product as acknowledged standards and 
sell it for less money than your com- 
petitors, or make a better grade of prod- 
uct than acknowledged standards and 
sell it at the same price.” 

Officers of the firm today are Ervin 
T. Fleming, Jr., vice president and pro- 
duction manager; John G. Fleming, vice 
president and sales manager; Joe B. 
Fleming, secretary-treasurer; and Walter 
L. Fleming, Jr., assistant production 
manager. 


DALLAS IRON & WIRE 


Pre-Kut Ornamental Iron tells in detail 
the advantages of the products of the 
Dallas Iron and Wire Works of Dallas. 
This Dallas home industry has worked 
long and hard to achieve a product which 
had the advantages of simplicity of as- 
sembly and erection, a low retail price, 
a high quality, a versatility of design, 
and a small stocking area requirement 
for a dealer or distributor’s store. 

Located at 6115 Denton Drive, Dallas 
Iron and Wire has three men who are 
guiding their company to even greater 
proportions. They are W. K. Griffin, 
chairman of the board; L. G. Dotson, 
president; and C. F. Tubb, vice president 
and general manager. 

HYDROTEX 

Five years after the discovery of ihe 

great Electra oil field in Texas, Herbert 


ONE OF DALLAS' most modern sheet metal plants is the one owned by the Pines Manufacturing 
Company at 9222 Addis Street in the Air Lawn Industrial District. 



























PINES MANUFACTURING Company is the 
result of a lifetime of planning and building by 
Sidney Pines, president. 


D. Brin organized one of the pioneer oil 
companies to remain state-owned. This 
was the beginning of the firm which to. 
day is known as Hydrotex Industries, 

Oil discoveries expanded the little 
company, and Hydrotex opened a branch 
office in Wichita Falls. It was discovered 





that petroleum products made better | 
roofs than the old coal-refined tar did, | 
and the Hydrotex owners turned to pro- 
tective coatings. 

International in scope, this firm started 
out in. the old Deer Building at Stone 
Street and Main and have remained in 
the same block ever since. Active in the 
firm are Herbert Brin, Sam Brin, E. 
Garonzik, and Raymond Brin. 

The Hydrotex Industries’ special roof 
preservative is called Petrogum. This is 
so revolutionary a development in the 
roofing business, that the Hydrotex sales 
have zoomed to several million dollars 
each year, and salesmen are stationed in 
every state of the union and several 
foreign countries. 


PINES MANUFACTURING 

Another fairly new company which is 
making tremendous strides in developing 
Dallas home industry is the Pines Manv 
facturing Company, which is an ott 
growth of the Pines Engineering Com 
pany established in 1938 by Sidney Pines. 
Originally engaged in air conditioning 
work, this firm turned to the manufacture 
of sheet metal products during the wat. 

A new location at 9222 Addis Street 
north of Love Field, has given Mr. Pines 
the most modern sheet metal manufac 
turing plant in Dallas. There is appro% 
mately 30,000 square feet of space 
located on the Missouri-Kansas-Tex 
railway, and the loading docks will a 
commodate four railcars at once. 
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Woman With a Sword 
By Hollister Noble. Published by 
Doubleday. 395 pages. $3. 


HIS biographical novel of Anne 

Carroll, the unofficial member of 
Lincoln’s cabinet, is one of the most 
talked of books thus far this year. It 
is an historical novel with an entirely 
new slant on the turbulent and critical 
period in our history; a new and com- 
pletely different look at the Civil War. 
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tiful Russian refugee girl whom he 
meets in Manchuria do the Dodds real- 
ize the part they have played in the 
life of the Valley. “The Cleft Rock” is 
excellent fiction written as only an ex- 
perienced writer can present a story. 


Garner of Texas 
By Bascom N. Timmons. Published 
by Harper. 294 pages. $3. 


HIS is an excellent story of the 

salty “Cactus Jack,” our colorful 
and plain spoken vice president from 
Texas. Illustrated with political car- 
toons this is the book every good Texan 
will want on his bookshelf. 


Fair Wind to Java 
By Garland Roark. Published by 


Doubleday. 370 pages. $3. 


























ae It is the story of a courageous woman R. ROARK of Houston, who sky- 

hich om who sacrificed her engagement to a LY. rocketed to literary fame with his 

anni handsome Southerner to help save the W ake of the Red Witch,” is back again 

‘© little Union, Basically factual, this part of with another story of the sea, colorful 

shee our history concerning the part Anne and exciting Fair Wind to Java.” The 

nk T Carroll played has never before been time 1s the early 1880's, and the story 

. ae uncovered, Needless to say, with this goes from Boston, to the Dutch East 

tar did. | theme the story moves swiftly in a series Indies, and the seas between. This is a 

Preps = of dramatic events. fast moving and well written story. 

ie Toward the Morning 

os Sais The Cleft Rock By Hervey Allen. Published by Rine- 

ained in By Alice Tisdale Hobart. Published hart and Company, 158 pages. $3. 

ve in the by Bobbs Merrill. 376 pages. $3. R. ALLEN continues with the 

Brin, E. RS. HOBART, well known author third book in his project of five 

: of “Oil for the Lamps of China,” books which will be called “The Dis- 

cial rool “Peacock Sheds His Tail” and many inherited.” This new book traces Sala- 

. This is others, has recently completed “The  thiel’s progress into the civilization of 

tin the Cleft Rock,” which is a four-generation the post-revolutionary period, and is 

tex sales story of a family of great power. constructed like the others in that no 

, dollars Jeremy Dodd is the head of the family knowledge of the preceding books is 

tioned in and believes in the right to rule. The needed. “Toward the Morning” brings 

| several time is the 1920’s to the present, and the history of our country and its peo- 
the state is California. Not until Ed- ple together in a fine historical novel— 
ward Dodd brings to his home the beau- Jerry Porter. 

which is 

veloping 

»s Manv- M FOR 

an out: O R F YOUR MONEY 

ng Com 

sy Pines uanp  ® PROTECTION 

re OR . © ACCURACY 

: ELECTRIC 

the wat. ¢ SERVICE 

s Streel. 

ir. Pines CALL FOR FREE DEMONSTRATION 

manufac: 

“ak R. C. ALLEN 

f space BUSINESS MACHINES, INC. 

as- Texas 1801 Young Street 

will ac Branch Office Phones: R-1892 and C-3306 

e, 

eR, 18 — DALLAS «© OCTOBER, 1948 

















all about 


TEXAS 





GAKNER 
of 
TEXAS 


by Bascom N. Timmons 


5J00 


* 
FAIR 


HAVENS 


by 
B. C. Jefferson 


5950 


Every Texan will want to read the 
story of “Cactus” Jack—and the new 
Texas novel, ‘Fair Havens,” by the 
editorial writer of the Times Herald, 
B. C. Jefferson. 


Autographed Copies 
; Send your order 


to. 


The Book Corner 


BOOK STORE 


DALLAS 1, TEXAS 


R-3366 
SEE 









Glass Company, a new Dallas distributor 
for window plate-glass and mirrors, has 


Glass Firm Leases Building. Nibur 


the Dallas store, said that Nibur Glass 
Company would redecorate the interior 
after they finish putting a new front on 
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taken a 10-year lease on the former Sal- the building. The lease for 20,000 square P 
vation Army property at 1720-24 North _ feet of floor space was for approximately n 
Akard Street. Frank Milner, manager of $70,000. n 
or 
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Joins Texlite. Elmer F. Dumond, a Ww 
1 executive for nine years of United Adver- | 
erated tising Corporation of Texas, has been { 
named assistant to Harold H. Wine. m 
DALLAS, TEXAS burgh, president of Texlite, Inc. Mr. 
Dumond will be in charge of public re § . 
lations for the company. fk 
| mm: 
Army Procurement Office. Morris S. | al 
Denman is supervisor of a regional pro § = _™ 
curement planning office opened in the o 
Santa-Fe building. A part of a nation- 8) 
wide defense program, the Dallas office as 
: was organized by the corps of engineers F 
’ and will begin immediate work planning c 
ee the role of each industry in Texas, Okla P; 
; oo: Ft homa, Arkansas, and Louisiana for 3 la 
RCHAMNGEABLE HUBS A possible emergency industrial mobilize as 
tion in the event of war. of 
T 
ee : pl 


Roy Hill Opens. Roy Hill Chevrole i 
Company has opened a 22,000 square fo 


foot used truck department at Commerce me 
Street and Industrial Boulevard. R. D. pl 
Mahoney is manager of both new and pa 
used truck sales and will have charge o! ‘a 











the expanded operations. 





. CALL 
FoR =ROOFING _ ¢-6653 
"Certain-teed Products” 


Business and Residential Roofing and Waterproofing 
Contractors 


OLIPHANT ROOFING CO., INC. 
D. F. MORROW, Res. Sales L. N. OLIPHANT, Presidest 
3100 COMMERCE 


CECIL W. CROW 


Insurance and Bonds 
109 Thomas Building C-8428 
Dallas 1, Texas 
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United Press Moves 


Southwestern headquarters of United 
Press Association has moved to the ultra 
modern Norman Building at Ross Ave- 
nue and Lamar Street. The UP will 
occupy approximately 1,300 square feet 
of space on the third floor, 900 square 
feet of which is devoted to the news room, 
the rest to offices. Special studies in news 
service operations were made by designer 
Todd Dale so that functional furniture 
and fittings have made of the Dallas UP 
news room one which is perhaps the most 
modern in the nation. 

Fred A. McCabe is Southwestern divi- 
sion manager of UP and Lee Bond is divi- 
sion news editor. In addition to Mr. Mc- 
Cabe and Mr. Bond, there are 20 staff 
members attached to the Dallas United 
Press Bureau. 

On the same floor with United Press 
will be found Acme News pictures, a 
photo agency which works closely with 
UP. Acme News Pictures is under the 
management of Harold Gully. 


Crosley Regional Office Here. Cros- 
ley Motors have selected Dallas to be re- 
gional headquarters for the Southwest 
and Thomas R. Jacklith, who was for- 
merly associated with the Diesel division 
of General Motors, has been named re- 
gional director. The region includes Tex- 


as, New Mexico, and Oklahoma. 





Carpenter Paper Expands. Carpenter 
Paper Company of Kansas City will en- 
large their Dallas branch office as soon 
as construction on the southeast corner 
of Pittsburg and Levee Streets in the 
Trinity Industrial District has been com- 
pleted. 1. W. Carpenter, president of the 
firm, signed for the purchase of eight lots 
for $32,000. Christensen & Christensen, 
architects, have been engaged to draw 
plans for the new plant. Ralph Moser is 
southwestern manager for the company 
in Dallas, 








Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 

PHONE R-9349—DALLAS 


Alex D. Hudson James S. Hudson 
Alex D. Hudson, Jr. 
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FOR 
Valuation and Appraisal Reports 
C. V. FLETCHER 


Dallas, Texa 








Nicholson Store No. 3. Nicholson 
Seed Store No. 3, a new link in the 53- 
year old operation founded by the late 
Robert Nicholson in 1895, is now open 
at 1924 Skillman. Donnie Eldridge will 


be manager. 


‘fom W. Collins 


J8-8869 
L-3669 





Publicity « Advertising 
Photography 


3709 HAYNIE 
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STOP THAT NOISE! 


confusion and decreases efficiency. 


qualities. 


PERMANENT 


ELOTEX 


vu S PATENT OFrice 


PAINTABLE 


COUSTI- 


TRACE MARK costes co 


DALLAS 
TENISON 3-2166 


Noise is an irritant that affects customers and employees alike. It creates 


Acousti-Celotex, the famous perforated cane fibre tile, soaks up disturbing 
noise. It can be quickly and quietly applied without disturbing business 
routine and it can be repeatedly painted without losing its sound absorbing 


S. W. NICHOLS COMPANY, INC. 


HOUSTON 
WENTWORTH 3-9311 

















State Fair Since 1884 
Atlas Metal Since 1904 


High quality metal products for 44 years. Among them, Dr. 
Pepper Beverage Coolers for the world. 


ATLAS 
Metal Works 


Dallas e P.O. Box 5208 e Phone R-4788 
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SAFETY 


SERVICE FACILITIES ON THE JOB 


The Texas Employers’ Insurance 





Association maintains facilities mat 

: As a rule, workers are willing and eager to cooperate 
whereby employers of labor in 

Texas can secure complete and in an accident prevention program when they are shown 


highly specialized Workmen’s Com- (1) how accidents affect their safety and reduce their 
pensation Service, including: income, (2) how most accidents are caused by careless- 
Nineteen district service offices. ness and can be prevented, and (3) how they can help 


Proved financial responsibility. prevent on-the-job accidents. 


Qualified rating and underwrit- 


ing “know-how.” The job of teaching workers safety on the job is just 
Prompt handling of claims. one of the services provided industry by the safety engi- 


Texas’ largest insurance safety neering department of the Texas Employers’ Insurance 


engineering organization. Association under the Association’s broad service program. 


—— at cost to Texas em- It’s a program that benefits both the employer and the 
ployers. 







workers. It’s a program to save lives and conserve greatly 








needed manpower. 









TEXAS EMPLOYERS INSURANCE ASSOCIATION 


Home Office: DALLAS + District Offices in: ABILENE » AMARILLO + AUSTIN » BEAUMONT + CORPUS CHRISTI » DALLAS + EL PASO - FORT WORTH 
GALVESTON + HARLINGEN - HOUSTON + LUBBOCK + MIDLAND + PORT ARTHUR - SAN ANTONIO + SHERMAN - TYLER - WACO + WICHITA FALLS 
HOMER R. MITCHELL, Chairman of the Boord A. F. ALLEN, President 
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Texlite Builds $1,000,000 Plant 
To House Enlarged Operations 


DALLAS home industry which can 
A trace its ancestry to 1879 will move 
into a new $1,000,000 115,000-sqaure- 
foot plant early next year. 

Texlite, Inc., will be able to treble the 
manufacturing done by its present plant 
as soon as the new two-story building at 
3305 Manor Way is completed. 

H. H. Wineburgh is president of Tex- 
lite, Inc., which is successor to the Tex- 
lite Electric Sign Company organized in 
1923 by Mr. Wineburgh’s father. This 
firm had been originally founded in 1879 
by P. S. Borich who sold his interests to 
Mr. Wineburgh during the twenties. 

The early business consisted in a great 
part of painting names on office doors 
and decorating with scrolls and fancy 
lettering the delivery wagons for early 
Dallas merchants. The office was located 
on the site now occupied by the Hotel 
Adolphus. 

Mr. Wineburgh’s father introduced in- 
candescent lamp signs to Dallas and in 
1926 he brought the first neon sign west 
of the Mississippi. 

In 1930, Texlite, Inc., began the fab- 
ricating of porcelain enamel work. An- 
other firm almost as old as Texlite which 


Tt 


ro Texlite Home is shown above in architect Grayson 
ill’s sketch. Under construction now, the new plant will be 


was owned by Mr. Wineburgh was the 
United Advertising Corporation which 
was sold this year to the Packer Cor- 
poration in order that Mr. Wineburgh 
could devote his full time to the expan- 
sion program for Texlite, Inc. 

The new plant will be 288 feet facing 
on Manor Way and will extend 512 feet 
along Peeler Street. The office portion of 
the building will be two story, and the 
plant will be one story. Entirely air-con- 
ditioned and fluorescent-lighted, the plant 
will be equipped with a research labora- 
tory for the study of new methods and 
materials for sign manufacturing. 

Continuous windows will trim the brick 
and transite structure, and shipping fa- 
cilities will include Missouri - Kansas- 
Texas trackage as well as a company- 
owned spur which will allow ten railway 
cars to load simultaneously. The truck 
level will be adjacent to the railway spur. 

The building is set 50 feet back from 
Manor Way and will include a land- 
scaped and floodlighted parking area for 
100 cars. 

O’Rourke Construction Company are 
the general contractors and Grayson Gill 
is the architect. Texlite. Inc., manufac- 





completed and ready for occupancy early next year. It repre- 
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tures store fronts, theater fronts, inside 
murals, and is considered outstanding in 
the specialized field of ceramic art for 
commercial uses, as well as the famous 
line of neon signs. 

Elmer Dumont is assistant to Mr. Wine- 
burgh, O. W. Maddox is vice presi- 
dent, and A. H. Murphree is treasurer 
for Texlite, Inc., which maintains 
branch offices in New York, Detroit, and 
Houston. 

After moving from the site now occu- 
pied by the Hotel Adolphus, this long- 
time sign firm moved to a location on 
Trezevant Street and later to Commerce 
Street before locating at the present site 
at 2900 Factory bordering Love Field. 
The present building was bought by the 
City of Dallas and will be razed to en- 
large Love Field. 

One of the most interesting jobs to go 
through the Texlite manufacturing plant 
was the immense $30,000 scoreboard for 
the improved Cotton Bowl which was do- 
nated to the Cctton Bowl Association by 
the First National Bank of Dallas. 


Roach & Atkinson Build. A new $75.- 
000 building and warehouse for Roach 
& Atkinson Machinery Company, dealer 
for Massey-Harris farm implements, on 
Industrial Boulevard between Cole and 
Oak Lawn Avenues is now under con- 
struction. Offices, sales rooms, service de- 
partment, and warehouse will contain 
12,000 square feet of floor space. The 
building will be of light brick and ma- 
sonry. Roy G. Roach and James V. At- 
kinson are partners in the retail firm. 
Christensen & Christensen are the archi- 
tects and Miller & Norton are the con- 
tractors in charge of construction. 





Po 


sents a total investment of $1,000.000. O’Rourke Construction 
Company are the general contractors. 


57 



























































$ ‘ eee « 


Food Machinery 
Company Relocates 

Dallas’ A-M Machinery Company, spe- 
cializing wholly in food machinery, mov- 
ed to a new location on Gaston between 
Haskell and Peak last month. The com- 
pany specializes in the manufacture of 
mechanical continuous frying and pro- 
cessing machinery for corn chips, potato 
chips, cracklings, and other types of food 
machinery. A-M is the first and oldest 
major company to produce large volume 
complete equipment for the production 
of corn chips for the open market. 

The new location on Gaston Avenue 
gives the A-M building a frontage of 


oe 
TEXAS 


9714 feet. Floor space and parking area 
cover over 12,000 square feet. White 
painted bricks are utilized to create the 
feeling of immaculateness, freshness, and 
cleanliness as an innovation in food ma- 
chinery building, according to Alex L. 
Magrill, company head. Instead of the 
usual one sky light, this structure affords 
three louvred metal sky lights. 

Every detail of the one-story modern 
building follows the newest ideas in fire- 
proof construction. The main part is to 
be used for shop and warehouse. Two 
front wings provide air-conditioned of- 
fice space giving the building a U shape. 
Wade H. Klamberg, architect, and Cedric 





competent. 


MM 





tne TEXAS” 


situated to serve you... 


¢ Located in the heart of industrial Dallas, 
the “Texas” Bank has its finger on the pulse 
of this ever-progressing, ever-prospering city. 
The “Texas” is prepared to serve the increas- 
ing number of customers and the growing 


volume of business. The complete banking 


service it offers you is efficient, courteous and 
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and built the new structure, 

In September of 1944, Mr. Magrill 
started in the machinery business, pro- 
ducing corn chip cooking equipment, 
Then potato chip and crackling cooking 
equipment were added to the line. Among 
the firsts of which A-M Machinery Com. 
pany can claim is the development of 
junior corn and potato chip cooking 
equipment for retail stores. 

This firm now distributes machinery 
among more than two-thirds of the states 
in this country and in five foreign coun. 
tries, including Venezuela. 


New Spiegel Store. Spiegel, Inc., ap. 
parel store featuring Sally Fashions, has 
opened a new two-story establishment at 
221 West Jefferson. B. R. Bockel is dis. 
trict manager for the chain of 80 shops, 
Miss Nell Gaines will be in charge of 
the ready-to-wear department, and Miss 
Marguerite Brown will direct the sports. 
wear and children’s departments. 


AWARDS 


Certificates - Srralls 


When you wish to pay special tribute to a person of particular 
merit or one who has performed an outstanding service, call 


STELLMACHER, C-6881 











GRAYSON GILL 


Architect and Engineer 
1913 San Jacinto Street 
Dallas 1, Texas 
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ELECTRICAL 
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Burgher Construction Company planned 
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Dallas Industrial Show 
To Begin December 4 





LAWRENCE B. JONES 


ALLAS Industrial Exposition spon- 

sored by the Dallas Manufacturers 
and Wholesalers Association, a division 
of the Dallas Chamber of Commerce, is 
scheduled to be held in the Agriculture 
Exhibit Building at Fair Park Decem- 
ber 4-12. 

“The Exposition will be devoted exclu- 
sively to exhibits and demonstrations of 
products that are manufactured in Dal- 
las,” Lawrence B. Jones, president of 
Mosher Steel Company and chairman of 
the exposition committee, said. All Dallas 
County manufacturers are invited to par- 
ticipate in the show. 

A new event designed to acquaint the 
people in the Dallas area with the hun- 
dreds of new manufacturing concerns 
that have located in Dallas County, the 
Dallas Industrial Exposition is expected 
to have an attendance of 50,000. 

Manufacturers who wish to participate 
in the Exposition are asked to notify 
Grover Godfrey at the Chamber of Com- 
merce Building. M. E. Hannon, executive 
secretary-manager for the Dallas Manu- 
facturers’ and Wholesalers Association, 
Inc.; George Roseburg of Huey-Philp 
Hardware Company, and C. A. Tatum of 
Dallas Power & Light Company are as- 

sisting Mr. Jones. 








PIG STANDS, Inc. 


Originators of 
DRIVE-IN 
RESTAURANT 
SERVICE 


“Forward with Texas for 27 Years”’ 
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Lemmana Addition. A new 50-home 
residential subdivision to be known as 
Lemmana Addition featuring a modern 
unified shopping center on Lemmon Ave- 
nue is now being developed by Bolanz & 
Bolanz, realtors. A 20-acre tract facing 
Lemmon Avenue and bordered by Ma- 
hanna Street and Cedar Springs Road is 





being plotted for 50 - single - unit resi- 
dences, and a tract 470 by 340 feet has 
been specified for a shopping center. A 
30-foot strip has been deeded to the city 
for the widening of Lemmon Avenue. J. 
M. Reichenstein is present owner of the 
tract which is directly across Lemmon 
Avenue from the Westwood Apartments. 





JANITORS e MAIDS e 


RIO GRANDE BUILDING 


STEAM CLEANING e 





WINDOW CLEANERS 


ACME BUILDING MAINTENANCE CO. 


FRANK C. JONES 
SIDEWALK WASHING e 


HOUSE CLEANERS 


C-7660 


HOT FLOOR WAXING 














Life, Accident, Health, Hospital Policies 


Best for the Individual, Family, or Group 


Insurance Cr 


Established 


~ 





as 


A Registered Policy Company 








1897 
3 : % 
1201 MAIN STREEY Living Protection) 


Datias 2, TEXAS 





B. Hick Majors, President 
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xo, STORAGE CABINETS 


@ 72” High — 34” Wide — 18” Deep 
@ Four Adjustable Shelves 

@ Baked Green Enamel or 

@ Gray Lavax Wrinkle Finish 


A Dallas “Home Product” 








@ 3-Point Yale Lock with Two Keys 
@ Can Be Furnished with Clothes Rack 
@ Ideal for Stationery and Catalogs 


We also manufacture Steel Letter Filing Cabinets, Small Parts 
Drawers, Evaporative Cooling Units, Sportsman’s Ice Chests, and 
Custom Built Sheet Metal Products. ... Call us for estimates. 


PINES MANUFACTURING CO. 
9222 ADDIS STREET PHONE D4-7531 
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For fit... fabrics... 
tailoring ... pattern and VALUE, 
Haggar Slacks are the standard of 
America. You'll look good in 
Haggar Slacks. Ask for them by 


name at your favorite store. 


HAGGAR CO. e¢ DALLAS, 


TEXAS 


DALLAS 
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Dale Miller 


(Continued from Page 7) 

Moreover, the American people have 
become so inured to the philosophy of 
governmental paternalism during recent 
years that there is little disposition in 
either major party to risk oblivion by 
preaching the old-time religion. The 
housewife may have a hard time figuring 
out why she has to pay exorbitant prices 
for potatoes at the grocery store, and 
simultaneously pay high taxes to enable 
her Government to support those prices 
for the farmer above the level of supply 
and demand; yet Mr. Dewey is one of 
his first campaign utterances praised the 
principle of support prices which the 
Democrats had originated to woo the 
farm vote. Similarly, the clerk on a static 
salary may wonder why he must struggle 
futilely against the rising costs of living, 
when generous labor laws enable organ- 
ized labor to force substantial wage in- 
creases every year; yet Mr. Dewey long 
ago conferred his blessing on such stat- 


> utes. 


These are only two examples, though 
they affect large segments of our popula- 
tion, Actually, the philosophy of pater- 











nalism is widespread and deeply ingrain- 
ed. It is a significant fact that one out of 
every six adult Americans is receiving 
money from his Federal Government. 
Some of them are members of the armed 
forces and government employees, but 
others include veterans and their depen- 
dents, social security beneficiaries, Fed- 
eral pensioners, and farmers. They all 
add up to nearly 16,000,000 citizens, and 
all of them are adults. 

This is not to argue whether such bene- 
factions of government are good or bad, 
or to what degree in either case. They 
simply testify to a condition which ex- 
ists. And because it is a condition born 
of political expediency, and now nour- 
ished affectionately by both parties, it is 
scarcely reasonable to believe that Mr. 
Dewey will renounce it. For this reason 
too, therefore, most of Washington’s ex- 
perienced political observers feel that 














LOOSE LEAF COVERS EDITION BINDING 
“WIRE-O AND CERLOX PLASTIC BINDING’ 
Ask Us or Your Printer 
AMERICAN BEAUTY COVER co. 
2002 North Field Street R-5179 Dallas 











GEORGE W. EDWARDS 
ARCHITECT 





1509-4 COCHRAN STREET CENTRAL-6582 


any changes instituted by Mr. Dewey next 
year will prove to be more superficial 
than fundamental. In ‘fact, there is a 
growing conviction that his administra- 














st WERE AS EASY 
70 REACH AS YVOUK.. 











tion will furnish adequate proof of the 
biological phenomenon that there is very 
little difference after all between an ele- 
phant and a donkey. 








COMPETENT PROFESSIONAL, TECHNICAL AND OFFICE PERSONNEL 
609 Rio Grande National Building 


Phone R-5016 
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STORE 
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SHOW CASE AND FIXTURE 
MANUFACTURING CO. 
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CENTRAL 4535 


since 1885... 


cA symbol of excellence and a 
standard of quality in Dallas and throughout the 


Southwest ... 


a modern advertising and newspaper 


typographic service plus STADEEP Direct Pressure 
mats and stereotypes. Call Central 4535 for fast, quality 


service. We will meet your deadline! 


WESTERN NEWSPAPER UNION Date 


606 SOUTH AKARD STREET 
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SHE CAN'T GIVE 


...She doesn’t have the money. And neither have the others—young and old—for whom 
the Community Chest is providing new hope. ... The Community Chest, comprised of 34 
separate health and welfare agencies—a plan for helping people help themselves—is not just 
charity. It is a community effort. An effort that benefits both those helped and those helping. 


Dallas is your community. It’s your concern. And unlike the little girl who can’t give to 


.--YOU CAN! 
JOUN E. MITCHELL COMPANY 


Manufacturers of Fine Machinery for Over Forty Years 


that Chest’s support... 






GIVE A 
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4 Do 
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Today 
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Dr. Pepper 


{Continued from Page 9) 







important industry portray the new Dal- 
las Southwest emerging into the forefront 
of American business through the fore- 
sight and planning of men who had the 
vision, ability, and courage to start with 
a small bottling plant and push Dr. Pep- 
per into a place among the three or four 
leaders in the hotly competitive American 
carbonated beverage industry. 

Thrice daily, time stands still for Dr. 
Pepper as millions keep a date at the 
three appointed hours of 10, 2, and 4 
o’clock to enjoy a bite to eat. And at 10, 
2. and 4, those who labor in the wide- 
spread Dr. Pepper empire which has its 
capitol in Dallas, join each day with a 
multitude of others over the country for 
time out to enjoy the pep-up period. 
Nationwide consumer acceptance of Dr. 
Pepper plus new expansion programs 
into metropolitan markets, and stepped 
up merchandising and national advertis- 
ing programs foreshadow a new era of 
development for this major Dallas in- 
dustry. 

Conceded to be one of the largest as 
well as one of the most perfectly equipped 
syrup plants in the entire carbonated 
beverage industry, the new streamlined 
Dr. Pepper plant marks a milestone in 
the progress of the industry from small 
to big business. A feature of its massive 
lobby will be a series of murals now be- 
ing painted by Arthur Crisp of New 
York, one of the nation’s top mural 
artists, which will depict the legend, 
history, and progress of the industry 
from the time when primitive men trav- 
eled to natural springs to partake of 
“sparkling waters” to the present day of 
scientific advancement in the car- 
bonated beverage field. 

The romantic legend of the origin of 
Dr. Pepper has many different versions. 
Actually, it was “invented” in 1885 by 
R. S. Lazenby, a 19-year-old assistant 
druggist in Paris, Texas, and was known 
as “Dr. Pepper phosphates.” In 1885 he 
moved to Waco, filling a similar position 
at the “Old Corner Drug Store.” There 
he made the same drink and served it 
over the counter as Dr. Pepper. It be- 
came highly popular locally. 

Among the myriad soft drink flavors 
Dr. Pepper was one of which customers’ 
tastes seemed never to tire. About 1891 
Lazenby decided to offer it in bottles. To 
do so, a corporation was organized 
known as the Artesian Manufacturing 
and Bottling Company. That was the real 
beginning of today’s Dr. Pepper Com- 
pany which manufactures Dr. Pepper 
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syrup and markets it throughout the 
nation and across the seas. 


Dr. Pepper ingredients come from 
many parts of the world—-from far-off 
Madagascar, Africa, and the Orient, as 
well as this country. The flavor formula 
has remained basically the same for more 
than a half century. 


A big step forward in the story of Dr. 
Pepper took place in 1922 when the firm 
moved its main office to 401 Main Street 
in Dallas and laid plans for greater de- 
velopment. At this same location the 
company operated a syrup plant to serve 
franchised bottlers and a bottling plant 
to serve the Dallas area. In 1923, J. B. 
O’Hara came into the company as a vice 
president and general manager, and Dr. 
Pepper began its modern expansion. It 
was Mr. O’Hara’s idea that Dr. Pepper 
should be merchandised as a food and 
not as just a thirt-quencher. He argued, 
and in time won scientific backing, that 
the sugar content alone of a carbonated 
beverage brought definite food energy 
into the body, and his reasoning further 
convinced him that the body needs this 
extra lift at certain periods of the day’s 
work, an hour or two after meal time. 


In 1927 Mr. O’Hara transferred the 
Dr. Pepper advertising account to Tracy- 
Locke Company of Dallas, and there be- 
gan his long association with Raymond 
P. Locke, who has since been the key 
man in the Dr. Pepper advertising pro- 
gram. With Mr. Locke and his associates 
they worked out the famous phrase, 
“Drink a bite to eat at 10, 2, and 4 
o’clock,” to which later was appended, 
“or any time you are hungry, thirsty, or 
tired.” The oddity of the phrase intrigued 
public attention and Dr. Pepper forged 
ahead as territorial expansion began. 


This period marked perhaps the most 
spectacular phase of the firm’s growth. 
Rapidly expanding markets and the 
growth of the business and organization 
increased the production requirements of 
the company far beyond the capacity of 
the old plant. In 1930 Dr. Pepper moved 
to new and greatly enlarged quarters at 
429 Second Avenue. Development of Dr. 
Pepper marketing areas east of the Mis- 
sissippi resulted in the opening of a 
branch plant in Birmingham in 1931. 

By 1941 the business had reached a 
new peak, and at this time the company 
enlisted the services of Don C. Bryan, 
one of its key bottlers, to serve as execu- 
tive vice president. Mr. Bryan had been 
one of the company’s outstanding bottlers 
in the old South and brought to the com- 
pany’s executive staff a broad knowledge 
of plant operation. In 1943 Mr. O’Hara 








was elevated to the board chairmanship 
and Mr. Bryan moved up to the presi- 
dency. 

Through a combination of a good 
product, good advertising, good mer- 
chandising, and good management, the 
company has continued to expand. In 
1947 Dr. Pepper was selected by ““Ameri- 
can Business” as one of the best managed 
companies in the United States. In point 
of size of its plant, distribution, and ex- 
tent of its market, Dr. Pepper is definitely 
big business. Through franchised bottlers 
the company now operates in 435 market 
areas in the continental United States, 
Hawaii, and Mexico. The business is 
owned by 3,495 stockholders, scattered 
in every state, but with 2,123 in Texas, 
among which are the largest. The shares 
are listed on the New York Stock Ex- 
change identified under the market sym- 
bol of “DOC.” 

The new Dr. Pepper building is tangi- 
ble evidence that Dallas is the capital of 
one of the world’s great beverage indus- 
tries. The new Dallas headquarters will 
house the administrative staffs for the 
general office, compounding laboratory, 
sales, advertising, and other departments. 
It also houses the testing and research 
laboratory, the syrup serving the area 
west of the Mississippi, and the bottling 
plant for the Dallas area. At this location 
every phase of the business is carried on 
in one building, a central working model 
for the entire enterprise. 

This modern industrial plant with its 
streamlined functional architecture, its 
modern equipment, and its air of modern 
industrial progress was Dallas designed, 
engineered, and built. The plant was 
erected by Inge Construction Company. 
contractors. Thomas, Jameson & Merrill 
are the architects and engineers, and 
Zumwalt & Vinther are mechanical en- 
gineers on the project. 
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Now lL know why Schlitz ts... 
Lhe Beer that made Milwaukee Famous!” 


JOS. SCHLITZ BREWING COMPANY, MILWAUKEE, WIS, 


S. H. LYNCH & CO., Wholesalers 





Community Chest 

[Continued from Page 19) 

dustries; Lighthouse for the Blind; Sal- 
vation Army; Servicemen’s Emergency 
Fund; Veterans’ Service Center; Young 
Men’s Christian Association; and the 
Young Women’s Christian Association. 

Reading of this comprehensive list 
should bring to mind another fact: that 
one out of evey four persons residing 
in Dallas receives benefit from the Dal- 
las Community Chest. It is not strictly 
a relief organization: it is one which 
counsels the adults in the problems 
which they encounter; it is one which 
fosters organized social work in the 
more crowded sections of town; it is 
one which coordinates national work in 
the local community with such groups 
as the Boy Scouts, Girl Scouts, and 
Camp Fire Girls. 

Supporting the Dallas Community 
Chest is an organized method of sup- 
porting your own welfare, and that of 
your family. 

As Mr. McLain, campaign chairman, 
said in the initial appeal made to Dal- 
lasites this autumn, “The Community 
Chest is an American institution. There 
is nothing else like it in the world. 
Only in our country is the responsi- 
bility for such services as its agencies 
supply left up to the people. We know 
that Dallas can and must support the 
34 agencies in the Chest. The Commu- 
nity Chest is also the businessman’s or- 
ganization, employing business - like 
methods and efficiency: combining 34 
appeals into one.” 


Inter-Ocean Agency. The Emerson 
Davis Agency, representative in Dallas 
for the Inter-Ocean Insurance Company, 
has a new ground floor location at 806 
Main Street. Emerson Davis is state man- 
ager for Inter-Ocean, which handles all 
kinds of accident and health, hospitaliza- 
tion, and life insurance. Miss Helen Sew- 
all is office manager. 
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E. A. STEINBERGER 
Consulting Valuation Accountant and Engineer 


Depreciation Studies, Investigations and Valuations 
of Gas and Oil Properties 


Member 
The National Society of Professional Engineers 
and Technical Valuation Society, Inc. 


1309 Liberty Bank Bidg. R-1978 
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MORTGAGE LOANS 
ALL TYPES, CONVENTIONAL, F.H.A. AND G.I. 

TO BUY, BUILD, RE-FINANCE OR REPAIR—BEST INTEREST RATES 

Loans approved from plans and specifications on proposed buildings. 

—NO BROKERAGE—NO INSPECTION OR APPRAISAL FEES— 


SOUTHERN TRUST & MORTGAGE CO. 


F. M. LOVE, Pres. "25 Years in Dallas'’ AUBREY M. COSTA, Vice-Pres. 
1302 Main Street Approved FHA Mortgagee Phone R-5551 
INSPECTIONS, COMMITMENTS on CONVENTIONAL LOANS IN 24 HOURS 





Bring Your Eye 
Physician's Pre- 
scription to Us for 
A-1 Quality Lenses 


“Self-Fitted” Glasses! 


It is just as logical to treat yourself for appendicitis, or fit 
yourself with a set of teeth, as to fit glasses to your eyes. No 
two pairs of eyes are alike—and just because lenses MAG- 
NIFY does not mean they give your eyes the help they need. 
See a qualified Eye Physician. 


7 
“THOMAS Gxzcal COMPANY 


#1 Successor to Walstrom Optical Company 


D. Martin Thomas Ground Floor @ Medical Arts Bldg., Dallas 








INDUSTRIAL LUMBER 


Attention: Order what you need ... 1-inch, 2- 
ws erase vue ‘ inch, 4-inch. Yellow Pine, Oak, Gum, 
e carry large stocks of lumber White Pine. 


suitable for 
Also other building materials. 


CRATING, MAINTENANCE, etc. 
Prompt Delivery * Try Us x Call T-5195 


OLDHAM LUMBER COMPANY 


(Formerly Oldham end Semner Lumber Company) 
927 SOUTH HASKELL AVENUE 








Robert D. Goodwin 


ARCHITECT 
TELEPHONE LAKESIDE-5759 








4801 Lemmon Dalles, Texas 





Cedergren Metals Co. 
* Cemetco Specification 
Non-Ferrous Metals 
* Permanent Mold and High 
Pressure Diecastings 
UNDER LABORATORY CONTROL 
Telephone R-4297 P. O. Box 5562 
DALLAS 2, TEXAS 
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E. V. MeCRIGHT & COMPANY, LTD. 
Builders ... Engineers 


Wee Wall Design, Finance and Construct Ze 


CENTRAL INDUSTRIES, INC. 
Business and Industrial Properties 
We Will Build to Suit Your Needs and Lease to You 
Phone R-6223-4 


3025 Taylor Street Dallas 1, Texas 
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You Create 
A Business 


INSURANCE is the 
then necessity 


Insurance Premiums are an operat- 
ing cost which must be added to 
the price of your product to be 
sold in a highly competitive market. 


| reduce this insurance cost by com- 
petent insurance engineering, both 
fire and casualty. 


| have represented only capital 
stock insurance companies for forty 
years. 


> 
CRUGER T. SMITH 


General Insurance 
R-8624 Magnolia Bulliding 

















Air Force Award. Rex V. Lentz, left, director of Special Services for the Mer for th 


cantile National Bank, and T. J. McHale, advertising manager for DALLAS Maga. 
zine, examine a plaque representing one of the nation’s top Air Force Association § 
awards. The plaque was awarded to Mr. Lentz, Texas, Wing Commander of the AFA, 
at the recent convention in New York for his contribution to the cause of American 
air power by securing support and recognition for Air Force programs in the South- 


FYE G LA § § E § west. At the same convention Mr. McHale was elected third vice president for the 


coming year. 


com plete 95 
i sg f bo You Need An Employee? 
repre 


OUR JOB IS TO FURNISH YOU THE RIGHT PERSON FOR THAT ial 


1927 Main Street Store POSITION—TO ACT AS YOUR CLEARING HOUSE FOR COM- head 
PETENT PERSONNEL . . 


OPEN SUNDAYS TILL 1 P.M. pa 
REMEMBER! 


We are Dallas’ only service organized 
ft A \ y specifically to serve You—the Employer. 


OPTI Cc A L co E “Fitting the Round Peg in the Round Hole” 
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1927 Main Street Yan -Sor (Fo. —! 


5401 East Grand Avenue 
i Management Service Personnel Counsel 
2002 Greenville Avenue 








1708/2 Commerce Can | 
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FRED G. HENRY, cashier for the 


Oak Lawn National Bank, has been pro- 








moted to the position of vice president 
and cashier. W. ROY COMPTON, for- 


mer assistant cashier, was also elected 


vice president. DUDLEY E. BROWN, 


formerly of Sapulpa, Oklahoma, was 








chosen assistant cashier. 








Real Estate 
— Loans -- 


HOMES, APARTMENTS AND 
BUSINESS PROPERTY 


F.H.A., Conventional and 
G.1. Loans 
Low Interest—prompt, friendly 
service—liberal, flexible pro- 


grams to fit your requirements. 
Commitments on plans. 


MURRAY 


Southern Title Branch Office. A ford, right, as manager and T. D. Starnes, INVESTMENT COMPANY 
branch office of the Southern Title & Jr., left, as title officer. Both men are at- ‘Real Estate Financing Since 1908" 
Abstract Company has been opened attorneys with experience in the real es- 718 Republic Bank Building 
3519 Oak Lawn Avenue with B. D. Wal- tate field. Sor 




















JAMES RIDELL, who has been with 


| General Electric Company for seven \ BUY DIRECT FROM THE FACTORY 
yoy has been appointed representative = ‘ : Save 1/4, on the furniture for your office, reception 
the Mer. — for the southwestern district. ea <a room, club room. 
AS Maga es ¥ ye 6 il CHROME FURNITURE CO. 


iati | South Lam R-81 
heap, [THOMAS A. RUTLEDGE, formerly ee ae ee 


vice president of the National City Bank 
Americus B of Dallas, has been elected vice president 
he South. § of the Empire State Bank. TED C. 
nt for the # KNECHT, who has been associated with 
the Republic National Bank for ten years, 
was chosen assistant cashier. 
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C. L. (AXE) JONES, southwestern 
representative of Pocket Books, Inc., a 


— Field enterprise, has moved his GET READY NOW FOR THE BIG 
1ea ters f V allas i 
{uarters !rom Fort Worth to Dallas. Bag. TO. SCHOOL BICYCLE BUSINESS IN YOUR NEIGHBORHOOD 


Hitch your cash register to a flying star . . America’s most wanted bicycle . . the Monark Super DeLuxe 
is HERE ARE THE REASONS WHY MONARK WILL MAKE MORE BICYCLE SALES FOR YOU 
Fully-Paid Investment Smart new color combinations * Air-wing head shield * New air-flow tank design with built-in auto-type horn * Double 


spring, direct action cushion front fork * Heavy duty luggage carrier with plated grille © New ‘‘Kromegard'’ rear 

H bumper * White-wall U. S. Royal chain tread 26 x 2.125 double tube balloon tires * Air-style design headlight 

Certificates Issued with brilliant ‘'Road Focus’’ beam and safety side-lens * Full length chain guard * Sponge-rubber padded saddle ° 

$100 t $5 Electronic brazing for major joints * Insured... one year's Fire and Theft Insurance included in purchase price. 
o 7 Get set today for your part in the big fall bicycle sales. Jus? tear TEAR OUT AND MAI L_TODAY _ 


off the coupon below and mail to Huey & Philp for complete cata- See 
Insured by Federal Savings and Loan log and price list of the new Monark bicycles. F nuey & ee HARDWARE COMPANY # 





1900 Griffin Street 


Insurance Corporation, Washington, D.C. HUEY & PHILP | 1300" — ' f th k 
i i w M 
METROPOLITAN BUILDING HARDWARE COMPANY gana aaaaaiaiaatataaeas 


Bicycles. 


& LOAN ASSOCIATION Exclustuely Wholesale | ame 


1400 MAIN STREET B-5103 FORT WORTH © DALLAS ¢ HOUSTON _ | ADDRESS 
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Let our skilled 


staff help you on 


EXHIBITS 


x CONVENTIONS 
x TRADE SHOWS 


Modern Art 


Studios, Inc. 
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ADVERTISERS 


ACME BUILDING MAINTENANCE COMPANY. 59 
ADLETA SHOW CASE AND FIXTURE 


MANUFACTUING COMPANY 61 
R. C. ALLEN BUSINESS MACHINES, Inc. 53 
AMERICAN BEAUTY COVER COMPANY 61 
ATLAS METAL WORKS 55 

Agency——Crook Advertising Agency 
BAPTIST BOOK STORE 53 
BENNETT & CRITTENDEN, Architects 48 
BLUE ssceans od COMPANY 39 

Agency——J. Neal Ferguson Advertising Agency 
HERMAN BLUM, ENGINEER-CONSULTANT 49 
BREWER STUDIO, PHOTOGRAPHERS 49 
BROAD & NELSON, ARCHITECTS, 

ENGINEERS, PLANNERS 40 
BYER-ROLNICK COMPANY 2 

Agency——Tracy-Locke Company, Inc. 

CEDERGREN METALS COMPANY 65 
CENTRAL INDUSTRIES, Inc. . 65 


CHANDLER SOUND EQUIPMENT COMPANY 48 
CHAPPELL, STOKES & BRENNEKE, 


CONSULTING ENGINEERS 46 
CHROME FURNITURE COMPANY 67 
CITY PERSONNEL SERVICE 48 

Agency—The Crabtree Agency 
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TOM W. COLLINS, PHOTOGRAPHY 55 
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S. L. EWING COMPANY 31 
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Agency——Rogers and Smith Advertising Agency 
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APPRAISAL REPORTS 55 
T. C. FORREST, JR., CONSULTING ENGINEER 49 
FRIDEN AUTOMATIC CALCULATORS 31 
GAYLORD CONTAINER CORPORATION 43 
GRAYSON GILL, ARCHITECT AND ENGINEER 58 
ROBERT D. GOODWIN, ARCHITECT 65 
GREAT NATIONAL LIFE INSURANCE 
COMPANY 63 
Agency—Ratcliffe Advertising Agency 
THE HAGGAR COMPANY... 60 
Agency—Tracy-Locke Company, Inc. 
SQUIRE HASKINS, PHOTOGRAPHY 5 
FRED L. HAYNES 31 
WYATT C. HEDRICK, ARCHITECT AND 
ENGINEER 26 
WILLIAM S. HENSON, INC. 62 
Agency——Auld Advertising Agency 
HUDSON & HUDSON, REALTORS 55 
HUEY & PHILP HARDWARE COMPANY 67 
Agency—Tracy-Locke Company, Inc. 
HUMBLE OIL & REFINING COMPANY 38 
Agency—Franke, Wilkinson, Schiwet=, and 
Tips, Houston 
HYDROTEX INDUSTRIES 41 
Agency——A-One Advertising 
JONES-BLAIR PAINT COMPANY 31 
LANDAUER & GUERRERO, CONSULTING 
ENGINEERS 49 


LAWN, LAKEWOOD, AND LOMA ALTO 
HOTELS 44 
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TEXAS EMPLOVERS INSURANCE 
ASSOCIATION 56 


Agency——lIra E. De Sern tt Advertising Agency 
THOMAS, JAMESON & MERRILL, ARCHITECTS 
AND ENGINEERS 32 
THOMAS OPTICAL COMPANY 45 
Agency—Dicklow Advertising Agency 
THRIFT PACKING COMPANY 
Agency——Ted Workman Advertising 


TRANSMISSION MACHINERY CORPORATION 54 
Agency—W atts, Payne Advertising, Inc. 


36 and 37 


UNIVERSAL CORPORATION 23 
Agency——McMains, Inc. 

WESTERN NEWSPAPER UNION 6 

JAMES K. WILSON COMPANY . 45 


CLAUDE ZIMMERLY, WATCH REPAIR SERVICE 40 





DALLAS « 


OCTOBER, | 













































































* Ol 
throu; 
listed 
They ; 
custon 


Establis! 


186 


leath 
Whel: 


186 


Menu 
Distri 


{87 


Street 


}187 


| In Dal 
- In Tex 


187: 


Bankie 


197 


|B Insurar 


his7i 


Home | 

















Structu 
Steel a 


108! 
: « 


Real Es 











gency 


gency 


ency 


ANY 29 


61 


56 


CTS 
32 
65 
and 37 
ON 54 
23 


61 
45 
ICE 40 


OBER, | 


ee ‘ 
a 
BUS 


ght 





Established 
1865 PADGITT BROS. 
COMPANY 
leather Goods— 
Whelesale and Retail 





logy eksgueer 


Manvufecturers and Wholesale 
Distributors 


i 
1872 2’terwinat co. 


Street Railway 


1872 SANGER BROS. 
DEP'T STORE 
j In Dallas Since 1872 

In Texas Since 1857 





1875 tank tn battas 
_ banking 


1876 cochean * 


Insurance General Agents 











G76 cust, 
Yome Furnishings 


| 885 MOSHER STEEL 
COMPANY 
Structural Reinforcing 
IP) Steel ond Machinery Repairs 


| 
ot 


J. W. LINDSLEY 
& COMPANY 


Real Estate, Insurance 
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Built on Years of Service 


% Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas a 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 













the years. 


Established 


1889 merzcer's oairy 


Dairy Products, Wholesale 
and Retail 


18590 WILLIAM S. 
HENSON, INC. 
Printing and Advertising 


1893 — & SONS, 


Manufacturers—Paper and 
Paper Products 


1900 THE MURRAY CO. 
OF TEXAS, INC. 
Carver Cotton Gin Division 1807 


Boston Gear Works Division 1880 
Industrial Supply Division 1907 
JOHN DEERE 


1900 PLOW CO. 


Agricultural Implements 
190 CULLUM & BOREN 
COMPANY 
Wholesale and Retail 
Sporting Goeds 


1903 ccMrany 
Ac-Ka-Me Products, Insect 


Screens, Cabinets, Lockers, 
Boxes and Venetian Blinds 


1903 REPUBLIC INSUR- 
ANCE COMPANY 
Writing Fire, Tornado, Allied 


Lines and Inland Marine 
Insurance 





Before the days of the modern truck, fast lumber transport depended 
on mule and horse power. These Lyon-Gray Lumber Company mules 
are shown in an Armistice Day parade in 1918. Lyon-Gray was 
founded in 1876 in Sherman by Captain O. T. Lyon. Soon retail out- 
lets were established at Gainesville, Bonham, and other North Texas 
towns within the Dallas trade area. The present organization consists 
of 23 retail yards with two of the yards and the general offices located 
in Dallas. With an employment figure approaching the 200 mark, the 
annual payroll for Lyon-Gray totals more than $425,000. W. B. Marsh 
is chairman of the board and Jerome K. Crossman is president. Other 
officers are C. B. Norwood and R. B. Marshall, active vice presidents; 
and P. L. Clark, secretary and treasurer. The office is located at 1305 
Commerce Street. Dallas yards are located at 3701 Main Street and 
216 East Jefferson Avenue. 


Established Established 
1903 FIRST TEX. CHEMI- 19]] GRAHAM-BROWN 
CAL MFG. CO. SHOE COMPANY 
Pharmaceutical Manufacturers 
Manufacturing 
Wholesalers 


1912 sure company 


Sheet and Metal Manufacturers Stationers—Office Outhitters 
T. A. MANNING 


1904 {4244 , 19] 3 BROWNING-Fernis 


MACHINERY CO. 
Insurance Managers Construction Equipment 
Fire — Casualty 
TEXAS EMPLOYERS 


1906 — 1914 INSURANCE ASS'N 


Manufacturers of Envelopes Workmen's Compensation 
Insurance 


1904 soi" 


and File Folders 
THE SOUTHERN 19]4 HIGGINBOTHAM- 
1909 SUPPLY COMPANY BAILEY CO 
Wholesale Hardware and Importers - Manufacturers 
Industrial Supplies and Distributors 

















We're back to the days of moving merchandise. Stores and counters 
are filled this fall and the cash registers don’t ring until the customers 


come in and buy. 


One important way to attract more customers is with good display 
lighting. Look around Dallas and you'll see more and more successful, 
progressive merchants making the best possible use of store window 


lighting. 


NOW is the time to call in your electrical contractor and discuss your 


| window lighting. Dallas Power & Light specialists will be glad to 
| assist with advice and suggestions. 
| | 


DALLAS POWER & LIGHT COMPANY 
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"Home Oftice—Dallas, Texas!” 

















| Dallas women, acknouledged to be among the world's best dressed, 
choose to wear more Airmatds-than any other brand of hostery* 





That's why we have been proud to spread the 
words “‘Home Office, Dallas, Texas” across the nation— 
for Airmaids are advertised and sold in 48 States and 


Alaska. 


*Shown by a consumer survey made in late 

1947 by an independent organization. 
For this endorsement by Dallas women, and by 120 
prosperous Dallas druggists, we are grateful. It means 


we have the seal of approval of our own home town. 


To all the druggists of America and to their custom- 
ers—we will always be proud to say “Home Office— 
Dallas, Texas!” 


Airmaid Nylons — Sold in drug stores coast-to-coast. 


McGAUGH THOSTERY MILES 


HOME OFFICE—DALELAS 








Callas Public Library 
Periodical Division 
1926 Commerce St 
Dallas 1, Texas 











DRIVE-IN 
DEPOSIT 
SERVICE 


for BUSINESS FIRMS only 


© Hundreds of Dallas business firms, located be- 
yond walking distance, are using our easy Drive-in 
Deposit Service. You simply drive right into our 
thirty-story building, up to the Teller’s Window 
and make your Deposit from the front seat of your 
car—then, go straight out of the building. Enjoy 


this convenient time-saving service! 


DRIVE IN é DRIVE OUT 
ON COMMERCE ON MAIN STREET 


Mercantile 
National Bank 


CAPITAL AND SURPLUS $10,000,000 
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